
 

A Study on the Impact of Employee Perception on the 

Success of IT Startups 

 

 

 

R.M. Madushi Rathnayake  

 

(Reg. No. 179128K) 

 

 

Degree of Master of Business Administration in Information Technology 

 

 

Department of Computer Science and Engineering 

 

University of Moratuwa 

Sri Lanka 

 

 

 

 

 

March 2020 

 



 

A Study on the Impact of Employee Perception on the 

Success of IT Startups 

 

 

 

R.M. Madushi Rathnayake  

 

(Reg. No. 179128K) 

 

 

The dissertation was submitted to the Department of Computer Science and 

Engineering of the University of Moratuwa in partial fulfilment of the requirement for 

the Degree of Master of Business Administration in Information Technology. 

 

Department of Computer Science and Engineering 

 

University of Moratuwa 

Sri Lanka 

 

March 2020



i 
 

DECLARATION 

I declare that this is my own work and this thesis does not incorporate without 

acknowledgement any material previously submitted for a degree or diploma in any other 

university or institute of higher learning and to the best of my knowledge and belief it does not 

contain any material previously published or written by another person except where the 

acknowledgement is made in the text. 

Also, I hereby grant to University of Moratuwa the non-exclusive right to reproduce and 

distribute my thesis/dissertation, in whole or in part in print, electronic or other medium. I retain 

the right to use this content in whole or part in future works (such as articles or books). 

 

………………………………. 

R.M. Madushi Rathnayake 

(Signature of the candidate)           Date:01/06/2020 

 

 

 

The above candidate has carried out research for the Masters thesis under my supervision. 

 

……………………………….. …………………. 

Dr. Surangika Ranathunga  Date 

Signature of the Supervisor   

 

………………………………… ………………….. 

(Co-supervisor Name)  Date 

Signature of the Co-Supervisor   

  



ii 
 

COPYRIGHT STATEMENT 

 

I hereby grant the University of Moratuwa the right to archive and to make available my thesis 

or dissertation in whole or part in the University Libraries in all forms of media, subject to the 

provisions of the current copyright act of Sri Lanka. I retain all proprietary rights, such as patent 

rights. I also retain the right to use in future works (such as articles or books) all or part of this 

thesis or dissertation. 

 

 

------------------------------- 

R.M. Madushi Rathnayake 

  



iii 
 

ABSTRACT 

 

Setting up and running new IT based businesses become more challenging and frustrating for 

entrepreneurs, investors and employees because of the instability of internal and external 

environments. Not like well- established organizations, usually the stakeholders of startups 

share a different state of risk factors among them. This study demonstrates how the perception 

of employees impacts on success of startups. Eight constructs (Confidence and trust in the 

owner or partners (CTOP), Confidence and trust in the organisation (CTO), Interest in the 

employees’ future (IEF), Fare remuneration and benefits (FRB), Actively seeking employees’ 

ideas and opinions (ASIO), Communicating information and needs in the organisation (CINO), 

Train employees to solve problems (TESP), Recognising employees’ involvement and 

accomplishments (REIA) ) have been used to derive the perceived value of employees. Four 

constructs (Growth, Profitability, Investment on R&D, Customers Satisfaction) are used to 

measure the success of IT startups. 

The main hypothesis of this model is proven in this research study in which perception of 

employees is positively related to success of IT startups. Some factors such that Confidence 

and trust in the owner or partners (CTOP), Confidence and trust in the organisation (CTO), 

Interest in the employees’ future (IEF) and Interest in the employees’ future (IEF) have 

respectively higher correlation to the perception of employees in IT startups. Similarly 

profitability (PRO) and growth (GR) indicates a higher correlation to determine the success of 

startups.  

The main constructs identified in this research has correlated to its related constructs while 

below attributes has been statistically proven that has no correlation to its related constructs 

these are; CINO_AI (Access to the org Information), FRB_IB (Incentives/ Bonuses), 

CTOP_DE (Determination of owner), CTOP_E (Experience of owner), CTOP_SS (Social 

skills-networking with the targeted audience), SIO_JI (Job involvement) and CTOP_SK(Skill 

and knowledge of owner). 

  

Keywords: Perception of Employees, Success of IT startups, Confidence and trust in the owner 

or partners (CTOP), Profitability (PRO) and Growth (GR), Partial Least Squares (PLS) 
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