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A B S T R A C T 

"Colour in particular is so much part of our lives that we often take it for granted - until 

such time as we are deprived of it." Parikh A. (1996) p 13 

All of natural environment and built environment is colourful. W e cannot find place with 

•» out colours. If there is place with out colour, it will be feeling as very boring, 

meaningless and dead place. Sometimes colour hide the reality and sometimes colour 

improve the reality 

Colour defines boundaries, progression, and orderliness. Most important thing is colour 

effect the psychology of user. It is an amazing thing human had to experience the 

world. Both natural environment and man made environment. 

Benefits of colour are wider in present. It may more widely in future : " ~ n 

Everything in the world has a certain characteristics. From the scientific finding says 

character of colour and when it use proper way it gives much more positive effect to 

people and their by it is increase their life as well as up lift their productivity. 

Power of colour can be use as to give advices, healing purposes etc... In addition, 

colour is a one of the represents of emotions. In particular, occasions colour express 

the required meaning & it effect to the mood of people. 

In today most of building tend to use of colour. Use of bright hues only concern about 

attract to people and to take attention people However, it may Qstinable. Is this the 

proper way of using colour? Using colours may not give effect but controlled use of 

colours may give exact meaning or a mood. u L 

J ' 

Architecture is the most closed art to a man.Even element of architecture is effect to 

user than any other art. Architecture is feels, because it has sense. This study is done 

for examine the use of colour which related to concepts of the building, is expressions 

its massage correct way. Also these studies rather see how these expressions effect to 

user's psychology. 

Thus, it is responsibility of the designer to think deeply about the present trend and 

actually, what architects should do with colours to get maximum expressive quality of 

the space and to move up to its meaning to user with out inconsistency. 

v- • N x 
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INTRODUCTION 

1) Background to Study 

"An architectural space is like any other work of art - it has cohesiveness that 
embraces everything from its boundaries to its smallest details. In either a 
painting or a room, the atmosphere binds all other elements in either case, the 
approach to Colour is the same: leave out nothing that nature includes." 
Kaufman D,(1992) 

Like all other arts, architecture can affect the user's mood very deeply. Colour is 
one of the 'elements' that create Architecture. Although it is one small element, 
it has an effect to change the quality of the architectural spaces. Colour can 
change height, depth, scale, and proportions. For example, light colours make a 
place enormous, while grey colours make a place diminutive. 

Some of the effects of colours are well known and accepted by most people. In -
fact, those effects have been the subject of serious research and experiments 
and proven scientifically. 

Since the balance or imbalance of hormones in the body, directly affects 
feelings and emotions of the humans and colours affect the balance or 
imbalance of hormones in the body, they have a marked influence on human's 
moods and feelings. Certain colours can calm one's minds, while others 
stimulate mental activity. Metabolic and emotional equilibrium is restored by 
restoring a balance in 'Colour Energy' flowing to the pituitary. This can alleviate 
stress, tension, anxiety, and depression. Thus, certain colours can help us deal 
with feelings of loneliness, frustration, and grief. 

Colour is commonly used in Architecture as a decorative item, a piece of 
detailing. The trend is slightly changing and colour has begun to be used in 
architecture with a conceptual understanding, relating to architectural form and 
space. 

Use of colour in Architecture, can be described in several ways. Interior and 
exterior is one of them. In exterior, it affects the surrounding context. When 
using colours for an exterior it should not be contradictory to the specific 
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context. In interior, it helps to increase the quality of the place, to make a 
pleasant environment without much effect on the context. 

.2) Observation 

Architecture comes as a product of human habitation. Therefore, architecture is 
a pattern in social - spatial relationship. Colour could be identified as a 
component, which reflects spatial quality. 

Colour can be used in architecture as well as painting or design. In architecture, 
colour can have an effect on the user of the building, as it can change the frame 
of mind of user. 

Architecture is mainly for the user. However it has not been successful in using 
colours to suit its purpose, qualitative needs etc. Since colour has significant 
psychological effect, due to its misuse, psychological effects such as 
inefficiency, indolence etc. are created. 

The bright colour washing on buildings has become a trend, in today's 
Architecture. As a result, meaningless colour use has risen which is 
incompatible with the user or function. It will create adverse impacts on the 
contexts as well as adverse situations within the building. Colour affects not only 
the building but also the context of the area. Colour can deform the whole 
character of the building as well as enhance the qualitative aspects and it may 
make an impression the quality of building. 

Using appropriate research and analysis, in attendance it can be shown the 
meaning of colour- using are, take place getting optimum usage of the building. 
It can be a proper answer for increasing efficiency and may contribute to 
positive trend to the economy. 

3) Criticality 

Any colour has psychological meaning. It may not differ according to painting, 
design or design of architectural space. Psychological expressions of colour in 
developing 'Architectural Concepts' seem to be neglected by architects. By the 
negligence of it, the user's mood is affected directly and indirectly. The users 
function the building, so, it is important to examine, the ways of using colour 
psychology to suit the mood relevant to the function of the user. The use of 
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colour to achieve a certain concept, and the colour expression in architecture, 
which is related to a certain mood are the main two issues taken for 
consideration. 

4) Intention of the Study 

In Sri Lanka, the coming up trend regard to colours, seems to be more of 
experimental than before. However, applying colours are not improved. What 
architects create are not related to the 'need' of the users. As colour is a 
marvelous detailing tool to increase special qualities, expressions and 
proportions, it is also a marvelous tool to affect the mood of user. 

Although architects or building owners struggle to create stunning combination 
of colours, it does note make the user comfortable. Moreover, it directly disturbs 
emotions, expressions and efficiency of the user. So colours must be used to 
create comfortable environments to suite to need that is asked by a certain 
place. 

5) Aims and Objective of the Study 

1) Examine the relationship between colour and psychology. 
2) To Study how colour affect the psychology of user in three-dimensional 

space. 
3) Identify the suitable colour used to change "Mood" of user. 

In addition, this study facilitates to identify the required degree of using colours 
in Architectural space and the way it seriously affects the emotion of the user 
regard to tire function and its efficiency. The findings & their analysis are 
presented in dissertation in four chapters 

A 

6) Methodology 

The background information was collected from different sources. A literature 
review on collected information was formulated. 

xiv 

Introduction 
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The survey, which was an important part of the research, was done by collecting 
^data on four different; examples, concentrating on the purpose and the 
importance on this type of research. A questionnaire survey was carried out by 
interviewing people, who are using those coloured buildings and architects who,\ 
creates different concepts with colours. The analysis is on responses & the 
acceptability of the adaptations for both architects and the users. 

The case studies were selected to illustrate different types of office buildings. 
They have sought to determine the following: 

1. Study the use of colour with regard to the concept of building. 
2. Study the real state and analyze the how colour theory is applied on 

buildings. 
3. Identify the impact of colour on the user by a questionnaire of survey. 

7) Scope and Limitations 

Colour can be used to enhance several qualities like spatial progression, the 
quality of each space and form. Therefore, this is laterally as well as the 
vertically vast subject. 

i 

This dissertation is limited to a study of using colour and psychology of user's in 
different office buildings. Use of colour, affects the mood of the user mostly in 
the interior of the building. Therefore, in here interior colour usage was 
highlighted. " 

The case study is based on procedure. Therefore, examples are selected from 
different local Architects who have used colours to achieve different concepts. 

In addition, this study is colour based. Therefore, it should be mentioned that 
the photographs and drawings might not be very successful as presumed hence 
architectural space is always three-dimensional space. 

<1 J;' xv 
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CHAPTER ONE - ARCHITECTURE AND COLOUR 

1.1. Definition and Purpose of Architecture 

Arch i tec tu re is the ar t icu la t ion of s p a c e . So as to p r o d u c e in the par t icu lar a def in i te 

s p a c e expe r i ence in re lat ion to p rev ious and an t i c ipa ted s p a c e expe r i ence " B a c o n , 

N . E . 1 9 8 2 

Arch i tec tu re is spat ia l expe r i ence th rough the ar t icu la t ion of s p a c e s . A s wel l as , it is 

ma in ly for h u m a n be ing . 

"Arch i tec ture is that great l iv ing c rea t i ve spir i te w h i c h 

f r o m genera t i on to gene ra t i on , f r o m a g e to a g e 

p r o c e e d s pers is ts , c rea tes , acco rd ing to the na tu re of 

the m a n , and his c i r c u m s t a n c e s as they c h a n g e . Tha t 

is real ly a rch i tec tu re" Frank L loyd Wr igh t . 

A c c o r d i n g to the a b o v e s ta tement , it is not jus t only a 

spat ia l expe r i ence but a lso it shou ld c rea te mean ing fu l 

spaces as for f u n d a m e n t a l a rch i tec tura l n e e d , wh i ch is 

phys ica l and psycho log ica l comfo r t of the peop le . 

An ton iad i s C.A. 1980 fur ther desc r ibe Arch i tec tu re is 

m a n y th ings in o n e . S o m e t h i n g tang ib le , o thers in tang ib le . S o m e t h i n g v is ib le , 

o the rs inv is ib le. W h e r e all th ings tang ib le and in tang ib le , v is ib le and invis ib le a re in 

ba l anced h a r m o n y t h e m s e l v e s and wi th the rest of the w o r l d , const i tu t ing use fu l 

and m ind -e leva t ing w h o l e , then th is w h o l e is a rch i tec tu re . 

"A though t w h i c h reve ls it sel f w i thou t w o r d or s o u n d , but so le ly by m e a n s of s h a p e s 

w h i c h s tands in a cer ta in re la t ionsh ip to o n e another . T h e s e s h a p e s a re such that 

they a re c lear ly revea led in l ight. T h e re la t ionsh ips b e t w e e n t h e m h a v e no t 

necessar i l y any re fe rence to w h a t is pract ica l o r descr ip t i ve . T h e r e are 

m a t h e m a t i c a l c rea t ions of m i n d . T h e y a re the l a n g u a g e of a rch i tec ture . By the use 

of r aw mater ia ls and star t ing f r om cond i t ions mo re or less ut i l i tar ian, y o u h a v e 

es tab l i shed cer ta in re la t ionsh ip , wh i ch h a v e es tab l i shed cer ta in re la t ionsh ips , w h i c h 

have a r o u s e d my e m o t i o n s . Th is is Arch i tec ture" . Le Corbus ie r ( conc lus ion of F o r m 

s p a c e a n d order ) 

"Arch i tec tu re is very spec ia l func t iona l Art . It con f i nes space . The re fo re , w e can 

dwe l l in it. C rea te the f r a m e work a r o u n d a n d l ives" R a s m u s s e n S.E. 1 9 8 5 

Figl: Spatial Experience 

Source By Author 
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1.2. Expression and Communication in Architecture 

Exp ress ion is resu l tant of expe r i ence of over day - to -day 

t oday l i fe. A s R a o H a n u m a n t h a exp la ins , c r ies of 

m a m m a l s , the co lour c h a n g e of sa lamande r , the 

f ro l ick ing o f a cal f g r i m a c e of an ape are al l 

exp ress ions . 

T e r m 'Exp ress ion ' imp l ies ind iv idual ident i ty that n e e d e d 

to c o n v e y and Exp ress ion is not l imi ted to l iv ing 

o r g a n i s m , but l i fe less co lours of sky, s o u n d of the sea , 

rock s tands wi th moun ta i n a re a lso convey cer ta in 

fee l ings . In the s a m e way , a rch i tec tu re e x p r e s s e s and 

c o m m u n i c a t i o n s qual i ta t ive a t t r ibu tes of a rch i tec tura l 

s p a c e . 

"Archi tecture is neve r s imp ly ex i ts , it a l so c o m m u n i c a t e ; 

it has con ten t ; it c o n v e y s m e s s a g e s " A b e r c r o m b i e , S. 

1984 

W h e n exp ress ion c rea tes a d ia logue b e t w e e n pe rce ive r 

a n d produc t , it is c o m m u n i c a t i o n . 

A rch i tec tu re is an art, b e c a u s e it is an e f fec t ive m e d i u m 

of exp ress i on . It is an art b e c a u s e it c o m m u n i c a t e s 

symbo l ica l l y ra ther t han direct ly. It is an art b e c a u s e 

symbo l i c c o m m u n i c a t i o n a d d e r it se l f to the super 

consc ious leve ls of the m ind a n d is there fo re m o r e 

e f fec t ive . Sri N a m m u n i , V. 1 9 8 5 

r ig 2 : Facial Expression 

Source: 

www phaidon com 

Fig 3 : Expressions 

and Communication 

Source: 

www weekendavisen d 

Al l l ive o n e s in the wor ld do c o m m u n i c a t i o n . T h e r e a re 

d i f ferent f o rms of art such as poet ry , pa in t ing , d r a m a 

etc. In brief, c o m m u n i c a t i o n is the m o d e of conven ing 

m a s s a g e s to o thers . A s a n art f o r m , arch i tec ture d o 

c o m m u n i c a t e its m e a n i n g it self. H o w d o e s arch i tec tu re 

c o m m u n i c a t e ? 

'Arch i tec tura l exp ress i on ' is convey ing spat ia l ident i ty , 

but not on ly an ou te r ident i ty but a l so ident i ty or a 

m e a n i n g of the inner. S p a c e s shou ld o rde r in to a 

par t icu lar m a n n e r to g i ve the arch i tec tura l spat ia l 

Fig 4 : Ballet as Medium of 

Expression 

Source: www creteweb gr 
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expe r i ence . Exp ress ion cou ld be d o n e in tang ib le or non- tang ib le acco rd i ng to 

spat ia l o rches t ra t ion of the bu i ld ing. T h e s e m a s s a g e s are c o n v e y e d th rough 

a rch i tec tu re , it b e c o m e s arch i tec tura l C o m m u n i c a t i o n . Arch i tec tu ra l C o m m u n i c a t i o n 

is the evok i ng sixth s e n s e o the r than the sensa t i ons m e n t i o n e d by, e y e , ea rs , n o s e , 

t ongue , and sk in . In add i t ion , it g o e s b e y o n d the in te l lectual leve l to spi r i tual l eve l . 

1.3. Qualitative Attributes of Architecture 

A fee l ing of re laxa t ion can be a c h i e v e d by p lac ing fami l ia r a n d l ikeable e l e m e n t s in 

fami l ia r su r round ing , e x p e c t e d order ; s impl ic i ty the use o f sma l l sca le ; p lac ing a n d 

soft s a n d a accep tab le t e m p e r a t u r e s ; sof t f l ow ing f o r m s ; l ines a n d s h a p e s ; litt le 

cont ras t ; soft( indi rect) l ight; ana logous co lour (wh i te -b lue- g r e e n ) e a s y m o v e m e n t 

and p leasan t sme l l s . N a m m u n i V . S . 1985 

Any th i ng in the wo r l d has their o w n qua l i ta t ive a t t r ibu tes , it is s a m e fo r the l ive or 

non l ive th ings l ike co lou r of sun the r ise, c o o l n e s s unde r o f 'Boo ' t ree , w a v e s o f 

o c e a n etc . t hose qual i t ies a re c h a n g e w i th s o m e e f fec ts l ike t ime , a r e a e tc . 

A rch i tec tu re has qua l i ta t ive a t t r ibutes of its o w n . A bui ld ing has an e n t r a n c e a n d a n 

exi t . T o be the l ive p iece of a rch i tec tu re it has to inc lude a lot o f charac te r i s t i cs or 

Qua l i ta t i ve A t t r ibu tes . T h e s e qual i t ies shou ld rep resen t w h a t d o e s the bu i ld ing 

shou ld be a n d w h a t d o e s the bu i ld ing shou ld do . T h e n it c o m m u n i c a t e s t h rough the 

exp ress i ons to p e r s o n w h o e x p e r i e n c e the bu i ld ing . 

In ach iev ing arch i tec tura l Qua l i ta t i ve At t r ibu tes there a re th ree fac to rs w h i c h c a n be 

ident i f ied . T h e y are f o r m , spat ia l o rde r ing and arch i tec tura l de ta i ls . 

1.3.1. Form 

Genera l l y , F o r m re fers the cha rac te r of v o l u m e and 

F o r m d e t e r m i n e d by a s ize a n d s h a p e . W e b e r , R. 

( 1995 ) asser ts , "Form re fers to the a p p e a r a n c e o f 

th ings , but not to thei r s ign i f i cance or m e a n i n g . The 

ro le, f o r m p lays in the expe r i ence & j u d g m e n t of 

A rch i tec tu re " 

S o far, a rch i tec tu re is percept ib le as a p ro fess ion , 

A rch i tec ts h a v e p o n d e r e d the c o n c e p t of f o r m . In 

Fig 5: Form of space 

Source: 

www.demel.net/fs-ronctiamp 

http://www.demel.net/fs-ronctiamp
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there clarifications, Architect like Le Corbusier gave considerable attention to 

compositional principles of beautiful and harmonious form. Yet is the form of a 

building the s a m e as its shape? Does it include colour or texture? 

A l t h o u g h Louis Sullivan, ( 1959 ) expresses ' form follows function" by experiencing 

function one cannot get an idea of the form. 

"Form follows function" has become spiritually insignificant: a stock phrase. Only 

when w e say or write 'form and function are one' is the slogan significant. 

Frank Lloyd Wright ( 1953 ) 

1.3.2. Spatial Ordering 

Ching, F.D.K. (1979 ) , spatial ordering describes his book, 'since w e move in time ! 

through a sequence of spaces' . 

The term of spatial ordering in i — i 

moving through those spaces, if this 

total experience is to be satisfactory 

it should convey a meaningful 

message . 

An architectural product is a series of spaces. T h e spaces should be organized in a 

particular manner, with a directional sense. Series of building approaches can be 

identify as listed below, 

Building approach 

About to enter 

Entering 

Having entered 

'Architecture is an orchestration of spatial ordering' 

architecture implies the 

orchestration of sequences of 

spaces in a n orderly manner. This is 

not just for visual satisfaction but 

also for total emotional experience, 

which a person encounters when 

Fig 6: Spatial Progression 

Source: by other 
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Prog ress ion 

In ter im (or fa lse) c l imax 

C l imax 

Uuh - C o m i n g back point . 

Exi t 

It is c lear ly ind ica tes the star t ing point , te rm ina t ing 

point w i th the p rog ress ion of m o v e m e n t 

man ipu la t i ng in such a w a y . The s e n s e of 

p rog ress ion t o w a r d s a c l imax , is ach iev ing by 

man ipu la t i ng of s p a c e s w i th d i f ferent qual i t ies , 

w h i c h g i ves d i f ferent sensa t ions at d i f ferent s tages 

of p rog ress ion 

1.3.3. Detailing 

" E s s e n c e is the f o r m , Detai l is the s h a p e " Sri 

N a m m u n i V. 1993 

W h i l e c reat ing f o r m is the pr imary func t ion and 

shap ing the f o r m is a s e c o n d a r y fo rce of the 

d e s i g n . It is app l i cab le to all des i gns not on ly an 

arch i tec ture . 

Co lour , tex ture , pa t te rn , l ight and s h a d o w , and sol id 

vo id rat io all i n c l u d e as deta i l ing . Deta i l ing in 

Arch i tec tu re is shap ing the f o rm of p roduc t to 

es tab l i sh w h a t f o r m w a n t s to e x p r e s s and 

c o m m u n i c a t e . It e n h a n c e s the m e a n i n g of the 

s p a c e as we l l as phys ica l a t t r ibutes of the s p a c e . 

Fig 7: Spatial Progression 

Source by other 

Fig 8 : Details in nature 

Source: 

Essential House Book 

Fig 9: Details in Architecture 

Source: By Author 
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1.4. The Theory of Colour 

What is Co lour? 

T h e Un i ve r se is a magne t i c f ield of pos i t ive and nega t i ve cha rges , cons tan t l y 

v ib ra t ing a n d p roduc ing e l ec t romagne t i c w a v e s . Each of t hese h a s a d i f ferent 

w a v e l e n g t h and s p e e d of v ib ra t ion ; t oge the r they f o r m the e l ec t r omagne t i c 

s p e c t r u m . 

long v r jvcs Visible Spectrum shor t w a v e s 

radio 
wave* 

infra­
red 1 • 

1 ultra 
| violet 

• rays gamma 
' waves 

invisible visible rays of daylight invisible 

Fig 10: Electromagnetic colour spectrum 

Source: http:/Avww.hauntedhamilton.net 

V is ib le s ight is abou t 4 0 % of the co lou rs , con ta ined in sun l ight . T h e r e f o r e , a l t hough 

wh i te l ight a p p e a r s co lou r less a n d in tang ib le , it is m a d e up o f d ist inct co lou r 

v ib ra t ions , wh i ch h a v e not on ly w a v e l e n g t h s but a lso a "co rpuscu la r s t ruc tu re . " T h e 

rad iant ene rgy of pure wh i te sun l ight is a vi tal fac to r in nour ish ing our bod ies , our 

m inds , and our spir i ts , and e a c h co lour v ib ra t ion has its o w n hea l ing qua l i t ies . 

1.4.1. Colour Wheel and its 
components 

Ar rang ing co lour spec t r um a round a c i rc le is 

de f ined as co lour w h e e l . Th is s h o w s that 

cer ta in co lou rs fal l oppos i t e to e a c h other . 

Each co lou r has a comp l imen ta r y or oppos i t e 

hue . Consequen t l y , t he co lour w h e e l has th ree 

c o m p l e m e n t a r y pa i rs . 

Co lou r can d iv ide in to 3 sec to rs . 

1 P r imary co lours 

2 . S e c o n d a r y co lours 

3 .Ter t ia ry co lou rs 

J o h a n n e s Itten 

Fig 1 1 : Johannes Itten's Colour Wheel 

Source: http://www labyrinth.net.au 

http://www
http://net.au
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1 )Pr imary co lours 

The co lour w h e e l is b a s e d on the th ree pr imary co lou rs ( R e d , Ye l l ow a n d B lue) 

p laced even ly a round a c i rc le. P r imary co lours are bas ic and c a n n o t m ix f r o m other 

e l e m e n t s . T h e y are to co lour w h a t p r ime n u m b e r s a re to m a t h e m a t i c s . 

2) S e c o n d a r y co lou rs 

A comb ina t i on of any two p r imary co lour 

p i gmen ts , e n d up w i th ano the r trio of 

p i gmen ts : red and ye l l ow m a k e o range , 

ye l l ow and blue m a k e g r e e n , and red a n d 

b lue m a k e violet . T h e s e a re the th ree 

s e c o n d a r y co lou rs 

3 ) Ter t ia ry co lou rs 

Ter t ia ry co lou rs a re mak ing by mix ing 

v isual ly equa l a m o u n t of a p r imary and a 

s e c o n d a r y co lour together . 

Fig 12: Johannes itten's colour star 

Source: 

http://www.hauntedhamilton.net 

Cool colours 

Co lou rs rang ing b e t w e e n b lue-v io le t a n d 

ye l l ow-g reen on the c h r o m a t i c c i rc le i.e. 

b lue-v io le t , b lue , b l ue -g reen , g reen , ye l low-

g reen . 

H o w e v e r , in teract ion be tween co lours m a y 

c a u s e a hue s u c h as ye l l ow-g reen to 

appea r co lde r if it is p laced nex t to a w a r m 

colour , s u c h as red , or w a r m e r if it is p laced 

next to a co ld co lour , such as b lue. 
Fig 13: Use of cool colours 

Source: http://www.paintcafe.com 
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W a r m c o l o u r s 

C o l o u r s rang ing b e t w e e n ye l l ow to red-v io le t on 

the c i rc le i.e. ye l low, o range-ye l l ow , red and red -

violet . 

H o w e v e r , in terac t ion b e t w e e n co lou rs m a y c a u s e 

a hue such as red-v io le t to a p p e a r w a r m e r if it is 

p laced nex t to a co ld co lour , s u c h as g reen , o r 

co lder if it is p laced nex t to a w a r m co lour , s u c h 

as o range . Fig 14: Use of warm colours 

Source: 

http://www.paintcafe.com 

Neut ra l co lours 

Neut ra ls a re o n e of the eas ies t g roups of co lou rs 

- or non-co lou rs - to wo rk w i th . T h e y don ' t a p p e a r 

on the co lour w h e e l a n d inc lude Black, Grey , 

W h i t e and s o m e t i m e s B r o w n and Be ige . They all 

go toge the r a n d c a n be layered a n d m i x e d and 

m a t c h e d . N o n e wi l l t ry to d o m i n a t e o v e r another . 

Fig 1 5 . Use of Neutral Colours 

Source: http://www.paintcafe.com 

1.4.2. Dimensions of Co lour 

T h e r e a re key w o r d s t h a t r e l a t e w i t h c o l o u r , 

s imi lar e l e m e n t s o f s o m e ma jo r sub jec t . T h o s e 

key w o r d s in t roduced here to k n o w we l l abou t 

co lou r s y s t e m . T h e wor ld r e n o w n e d Munse l l 

S y s t e m desc r i bes e a c h co lour acco rd ing to th ree 

a t t r ibu tes : hue , va lue and c h r o m a (sa tura t ion) , 

t e r m s that a l lows all t hose in te res ted in co lour to 

speak the s a m e l anguage . 

Fig 16: Munsell System 

Source: http://www.paint.cafe com 
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H u e : 

The qual i ty d i s t i ngu ishes one co lour f r om another . 

Each hue in t h e spec t r um has its o w n 

charac ter is t i c . S o m e are br ight , s o m e are dul l ; 

s o m e are dark , s o m e light, s o m e are s t rong , s o m e 

w e a k . In add i t ion , w h e n j u x t a p o s e d , h u e s af fect 

e a c h o ther 's a p p e a r a n c e . It is, fo r e x a m p l e , wha t 

d i f ferent ia tes b lue f r o m ye l low. 

I 10 

PB 

**< »K 0 " 

Fig 17: Munsell System 
Source: http://www paintcafe com 

Value: 

It re fers to the pos i t ion of l i gh tness f r o m a da r kness 

of a co lour in re lat ion to the ver t ica l g rey sca le . 

Va lue a l lows qua l i fy ing h u e s as pa le or dark , or l ight 

and dark . For ins tance , Pink a n d B r o w n are d i f ferent 

va lues of the s a m e bas ic hue - R e d . 

Fig 18: Vertical spared of colour 
Source: http://www paintcafe.com 

Chroma (saturation): 

It desc r i bes the hor izonta l sp read b e t w e e n a hue of 

the s a m e sca le va lue as neut ra l g rey . C h r o m a 

a l l ows us to desc r i be a co lour as sa tu ra ted or 

unsa tu ra ted , or as br ight or g rey - t in ted . A d d i n g g rey 

m a k e s the hue less sa tu ra ted or mo re unsa tu ra ted . 

A hue c a n a lso be mod i f i ed w i th the add i t ion of Source 

s o m e of its c o m p l e m e n t a r y co lour . http://www.paintcafe com 

Fig 19: Horizontal spared of 
colour 
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1.5. C o l o u r a n d N a t u r e 

"Na tu re is neve r modu la r . Na tu re is ful l of a lmos t s imi lar uni ts ( w a v e s , ra ind rops , 

b l ades of g rass) but th rough the uni ts of o n e kind a re all a l ike in thei r b road 

s t ruc ture no t w o are e v e r a l ike in deta i l " A lexande r , C . ( 1997 ) 

Na tu re is the beg inn ing of 

co lour . In na tu re co lour 

d e v e l o p e d w i th vas t a rea 

l ike func t i on , l i fe, seed 

p rocess ing . Na tu re is the 

bust w a y to e x a m i n e the 

var ia t ion and the s imi lar i t ies 

of t he us ing of co lour . A s 

A lexande r , C . (1997) fur ther 

desc r i bes ' . . . the re is a lways 

. i l l V o r t o - Color V j t t t r s 

Fig 20: Use of harmony colours 

Source: http://www.paintcafe.com 

var ia t ion and u n i q u e n e s s in 

the w a y the pa t te rns 

man i fes t t h e m se lves . ' 

In na tu re , the re a re m a n y 

re fe rences to co lour 

h a r m o n y a n d co lou r 

cont ras t . The re are m a n y 

theor ies and f o r m u l a s fo r 

co lour h a r m o n i e s and 

con t ras ts . T h e fo l lowing 

i l lust rat ions and descr ip t ions 

p resen t s o m e bas ic 

f o r m u l a s . 

Fig 2 1 : Use of complementary colours 

Source: http://www paintcafe.com 

Th is f igure 21 s h o w s a 

co lour s c h e m e b a s e d on 

ana logous co lou rs U JPII M o r l o r 

A n a l o g o u s co lou rs a re any 

three co lou rs , w h i c h a re 

s ide -by -s ide on a 12-part 

co lou r w h e e l , s u c h as ye l low-

g reen , ye l low, and ye l low-

Fig 22: Use of creative colours 

Source: http://www paintcafe.com 
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orange. Usually one of the three colours predominates. 

Here this f igureshows a colour scheme based on complementary colours / , 

Complementary colours are any two colours, which are directly opposite each 

other, such as red, green, red-purple, and yellow-green. In the illustration above/C^ 

there are several variations of yellow-green in the leaves and several variations of 

red-purple in the orchid. These opposing colours create maximum contrast and 

maximum stability. 

Figure 22 implies, a colour scheme based on nature. Nature provides a perfect 

departure point for colour harmony. In the illustration above, red yellow and green 

create a harmonious design, regardless of whether this combination fits into a 

technical formula for colour harmony. 

1.6. Meaning of Colour 

From ancient time, human beings respond to colour. It is evident in different ^ 

^u j tu jes and, traditions. Emotional expression and powerfulness of the colour are. 

part of life in human beings. For instance, origin of wearing white for bride, 

remains purity, blessing, sincerityjetc. the origin of wearing black for death, remain 

in fear and sorrow. 

/.\c "High saturation colours may be considered advertising, exiting!,loud or clashing ; 

low saturation colours may be considered receding ,soft,,blend; serene or quite." 

Miller, Marry C. (1997) . ? ? 

Most of meanings of colour are associated with visual experiences. Symbolic, 

meanings of colour are associated with people, functions, customs, tradition';-etc. 

The same colour gives a plus meaning or else s minas smeanings according to its 

associations. For example Blood Red, visually express means of danger or 

excitement or energy. A Red Rose expresses love. 

Below indicates some of the major colours and meanings of its use. 

White is mainly for the protection, purification, calm, blessing and simplicity. Eastern 

people believed it has healing power and pure focused energy because white is 

strengthens the powers of other colours. 

12 
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Gold is connection with higher powers and divine inspiration. It has spiritual energy, 

it also expresses wealth of the person and it implies attraction and abundance. Gold 

also has leadership quality because visually sun is of the gold colour. 

As discussed above, Red involve for excitement, self-assertion or energy, courage. 

It Also depict red is for love, sex, attraction and magnetism. Red of the Fire gives 

warmth and action. 

Pink is for affection and romantic love, compassion, friendship, benevolent forces, 

understanding, diplomacy, purity, healing of the feminine Q 

Orange depicts energy, attraction, self-control, organization, self-esteem, warmth, 

adaptability, vitality, joy, kindness, alertness, creativity, harvest, maturity 

Purple means power of the mental. It has ceremony power, so it is use as royal 

purple. Specially mental healing and combating disease and infections is major role 

of purple. Purple is also for spirituality, psychic healing, meditation, judgment etco, 

Power of a body and activeness shows the yellow. Yellow is again for attraction, 

communication, eloquence, intellect, confidence, travel, concentration, agility, 

inspiration, happiness, luck, optimism, faith, and balance p 

Greerr money, prosperity, healing, growth, employment, fertility, success, health, 

harmony, new beginnings, renewal (think of green plants) 

Blue/heal ing, relaxation, peace, truth, wisdom, clarity of expression, serenity, 

meditation, harmony, calm, devotion, spiritual understanding, introspection (think of 

a clear blue sky or the ocean) ; 

i 

r 
Black banishing, absorbing negativity, exorcisms, the presence of all colours r. 

4 
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1.7. Colour in Archi tecture 

"Colour c a n re in fo rce d e s i g n - a d d i n g layer o f m e a n i n g to the p a r a m e t e r s o f a s p a c e . 

A d i f ferent h u e m i g h t d e f i n e e a c h arch i tec tura l e l e m e n t . D r a w i n g a t ten t ion to t h e 

overa l l s t ruc ture o r co lour , m a n y h igh l ight j u s t o n e g r a n d deta i l . It g u i d e s t h e e y e s 

t h r o u g h ent i re b u i l d i n g , s h o w i n g h o w t h e r o o m s f l o w in to a n d ar t of e a c h o t h e r l ike 

the reg ions o f the s p e c t r u m " K a f m a n , D. ( 1992 ) ^ t 0 • 

c • " j 

C o l o u r is an e l e m e n t of s h a p i n g the f o r m . C o l o u r c a n af fect t o a bu i ld ing to g i v e t h e 

e x a c t m e a n i n g o f t h e outer as we l l a s inner . 

1.7.1. Schemes Of Colour Use In Archi tecture 

T h e r e a r e severa l c o m b i n a t i o n s to us ing c o l o u r s in a b u i l d i n g . C h a n g i n g " m o o d " is 

d e p e n d s o n h o w c o l o u r s re late w i th o n e another . T h e r e a re t w o t y p e s o f p r i m a r y 

c o l o u r s c h e m e s a n d the First is r e l a t e d ^ n d s e c o n d is the (x>ntrastJng. 

/ 

1.7.1.1. Associated schemes 

T h i s re fers to p r o m o t e h a r m o n y a n d uni ty . In add i t ion , it is p l e a s i n g to t h e e y e . 

A c c o r d i n g to C h i n g F.D.K. (1987 ) a s s o c i a t e d s c h e m e a g a i n c lass i f ied as 

M o n o c h r o m i c a n d A n a l o g o u s . 

1) Monochromic colour scheme 

M o n o c h r o m i c c o l o u r s c h e m e s a re d r a w n f r o m s h a d e s , t ints a n d t o n e s of o n e h u e or 

natura l co lour . T h e y a r e the sa fes t , m o s t c o n s e r v a t i v e o f c o l o u r c o m b i n a t i o n s , a n d 

are w i d e l y u s e d a s b a c k g r o u n d s in inter ior . IVIiller, Marry C. (1997) p 6 * 

T h i s is the e a s i e s t t ype o f c o l o u r a r r a n g e m e n t . A m o n o c h r o m a t i c s c h e m e o r t o n a l 

s c h e m e m e a n s u s e j u s t o n e c o l o u r but in va ry ing t o n e s f r o m l ight to dark . C h o o s i n g 

e v e r y t h i n g in the s a m e tone a n d c o l o u r s c h e m e wil l look proper ly b l a n d . 
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Figure 23 s h o w s the m o n o c h r o m i c co lou rs , on the ou ts ide a re the pa le t o n e s , w h i c h 

g radua te into the m idd l ing t o n e s and on into the d e e p e r t ones in t h e cen t re . 

Us ing tex tu re and pat te rn can agg rava te the 

potent ia l m o n o t o n y of us ing one co lour . O n e 

co lour is m o r e success fu l w h e n they a re en l i vened 

w i th a s e c o n d co lour . 

Fig 23: Natural example for The 
monochromic colours 

Source, www.webshots.com 

2) A n a l o g o u s C o l o u r S c h e m e 

A n A n a l o g o u s or h a r m o n y co lou r is one that sits 

next to ano the r on the co lou r w h e e l o r ve ry c lose 

to it. Fo r e x a m p l e , red is near rust, w h i c h is near 

ter ra co t ta . 

It 's ve r y easy to c rea te a b a l a n c e d , uni f ied s c h e m e 

that is p leas ing to the eye us ing h a r m o n i o u s 

co lou rs . Bas ic pr inc ip le of th is sty le is to ach ieve 

the w a r m t h that is conven ien t to the user. 
Fig24: Natural example for 

the analogous colours 
Source: www labyrinth.net.au 

In F rench R o o m , book by W i l h i de E., ( 1989 ) 

men t i on her, th is sty le as 'a w a y of l i fe'. Here 

a r r a n g e m e n t of h a r m o n y is a lways comfo r tab le fo r user and it g i ves w e l c o m i n g . It 

s h o w s bu i ld ing and user a re no m o r e t w o th ings but a o n e . It ins is ts o f an a p p r o a c h , 

w h i c h re l ies on an aff in i ty of t one and des ign . 

"In the sty le of h a r m o n y , Var ie ty c a n be mak ing by va ry ing va lue and in tens i ty . 

Co lou rs in h a r m o n y , is s t rong and e n v e l o p i n g . Th is m e a n s to gene ra te in t rover ted 

a t m o s p h e r e " , h t tp : / /www. labyr in th .ne t .au 
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1.7.1.2. Contrast Colour Schemes 

Cont ras t ing hue s c h e m e s are base on 

c o m p l e m e n t a r y or t r iad ic co lour comb ina t i ons . 

A c c o r d i n g to co lour theore t ic ian J o h a n n e s I t ten, 

co lour con t ras ts a re d i v ided in to s e v e n ca tegor ies . 

In the co lour w h e e l oppos i te co lour is the cont ras t 

co lour . 

Fig 25: Colour spectrum 

Source: www.colourmatters com 

1) Complementary Colour Contrast 

A c o m p l e m e n t a r y co lour s c h e m e is c rea ted by 

m ix ing oppos i te co lour a n d co lours in d i f ferent 

concen t ra t i ons to ach ieve a ba lance of t ones . Th is 

is the m o s t s t imula t ing of a l l , b e c a u s e w h e n 

c o m p l e m e n t a r y co lours a re u s e d together , o n e 

co lour a lways g ives the impress ion of be ing w a r m 

and o ther co lour of be ing coo l . A s e x a m p l e , red 

and g reen of an app le , or the purp le and ye l low of 

an iris 

B lack and wh i te is the f u n d a m e n t a l c o m p l e m e n t a r y 

con t ras t s c h e m e . A s wel l as red wi th g r e e n , b lue 

w i th o r a n g e , ye l l ow wi th v io le t a re t rue 

c o m p l e m e n t a r y con t ras t ing co lou r s c h e m e s . Such 

c o m b i n a t i o n s tend to be bo lder , d y n a m i c and v isua l ly cont ras t ing m o r e d rama t i c 

than h a r m o n i o u s s c h e m e s . 

Fig 26: Natural example for 

the 

complementary colours 

Source: 

www. colormatters. com 

2) Pure Colour Contrast 

T h e y resul t f r o m the jux tapos i t i on of sa tu ra ted co lou rs that a re c lear ly d i f ferent . 

T h e s e con t ras ts a re at its peak w h e n the three pr imary co lou rs a re j u x t a p o s e d to 

one ano ther . 

1 6 
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3) Light Dark Contrast 

T h e y a re p r o d u c e by the j u x t a p o s i t i o n o f a pale a n d dark c o l o u r or o f a c lear a n d 

dark co lour . In a m o n o c h r o m a t i c pa le t te , the u s e of s u c h con t ras ts a d d s d e p t h to 

the ent i re pa le t te . In a pa le t te m a d e up of d i f ferent c o l o u r s , h o w e v e r , the a b s e n c e o f 

s u c h c o n t r a s t s , or the u s e of h u e s o f e q u i v a l e n t l igh tness , he lp to l ink t h e d i f ferent 

c o l o u r s . 

4) Warm Cold Contrast 

T h e y resul t f r o m t h e j u x t a p o s i t i o n o f w a r m a n d c o l d c o l o u r s , w h i c h m a k e s w a r m 

h u e s a p p e a r w a r m e r , a n d v i c e v e r s a . Th is t y p e o f cont ras t , w h i c h he lps b a l a n c e 

c o l o u r s c h e m e s , c a n be f o u n d in m a n y of the H a r m o n y Co l lec t ion pa le t tes . 

5) Simultaneous Contrasts 

T h e y f l o w f r o m the j u x t a p o s i t i o n o f t w o c o l o u r s that a re no t exact ly c o m p l e m e n t a r y . 

In s u c h c a s e s , c o l o u r s s e e m to repe l o n e a n o t h e r a n d v ib ra te as the e y e t r ies to 

br ing t h e m c l o s e r to their p r e c i s e c o m p l e m e n t a r y c o l o u r s . T h e u s e of s u c h 

c o n t r a s t s m a k e s c h r o m a t i c c o m p o s i t i o n s l ivel ier a n d m o r e in te res t ing . 

6) Quality Contrasts 

T h e y a re t h e resul t o f j u x t a p o s i n g s a t u r a t e d a n d u n s a t u r a t e d c o l o u r s , o r br ight a n d 

a grey - t in ted c o l o u r s (to w h i c h g r e y or is c o m p l e m e n t a r y c o l o u r w a s A d d e d ) .This 

cont ras t ex is ts on ly if u n s a t u r a t e d c o l o u r s a re c o n s i d e r a b l y d o m i n a n t . \ ^ 

7) Quantity Contrast 

T h e y a r e t h e resul t o f the j u x t a p o s i t i o n o f little a n d m u c h , sma l l a n d large . T h e 

s u r f a c e d e v o t e d to e a c h co lour in f luences thei r impac t o n c o m p o s i t i o n s . C rea t ing 

b a l a n c e d c o m p o s i t i o n s ca l ls fo r m o r e than d e v o t i n g e q u a l s p a c e to e a c h co lour . 

T h e b r i g h t n e s s a n d sa tura t ion o f e a c h h u e m u s t a l s o b e t a k e n into a c c o u n t . T h e 

l ighter a hue , the g r e a t e r its i m p a c t a n d the lower its n e e d fo r s p a c e . T h e m o r e 

s a t u r a t e d or br ight t h e c o l o u r is , the m o r e p o w e r f u l is i ts ef fect . 
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t 

1.8. Concluding Remarks 

In the Past 'Colours', were uses as a decorative item in various things. However, 
colour has come to have a deeper meaning today. Colour h a s - v a s j ^ Q a r e a of 
characteristics. Colour temperature, colour symbolism and psychological meanings 

/ ! of colour can change qualitative attributes of architecture and the mood of user. 

^ ' ^ O r * , . * 

^ Yd . k « v lnu 

F 1 . ^ ' 

... < ' \ 
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Fig 27: Perception on 

Human 

Source: 

www.skoletjenesten.dk 
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Chapter Two -Human Perception and Colour Expressions 

2.1. H u m a n P e r c e p t i o n o n C o l o u r 

"Percep t ion .. . . Is any th ing but a pass i ve recep t ion of 

imp ress ions " Schu lz , N. ( 1965 ) p.31 

S ince the d r a w n of the race h u m a n s h a v e b e g a n , 

the re fo re they re la te the m a n y var ie t ies acco rd ing to 

severa l c i r cums tances . T h o s e are d e v e l o p e d 

acco rd ing to there pe rsona l be l ie fs , c u s t o m , t rad i t ion , 

cu l ture etc. f r o m the re-bi r th of sc ience h u m a n try to 

f ind mean ing of co lour not on ly ou ter but a lso ins ide in 

it. H e n c e co lou r has p o w e r it ma in l y e f fec t the 

hea l th iness of m a n ' s m ind and sou l . Tha t m e a n s 

co lour c a n hea l the m ind w h e n it is u s e d in the co r rec t 

way . H u m a n expe r i ences a l so af fect thei r pe rcep t ion 

of co lour . Cer ta in co lours can e v o k e emo t i ons , sme l l s , 

and e v e n m e m o r i e s . Adver t i se rs a n d manu fac tu re rs 

a l so pay a t ten t ion to o the r fac to rs that a f fect h u m a n 

percep t ion of co lour : 

Ges ta l t psycho log is ts ou t l ined w h a t s e e m e d to be seve ra l f u n d a m e n t a l a n d 

un iversa l pr inc ip les of pe rcep tua l o rgan iza t ion . T h o s e a re F igure , p rox imi ty , 

s imi lar i ty , cont inu i ty , c l osu re , sma l l ness , s u r r o u n d e d ness , s y m m e t r y and 

p regnancy . 

H u m a n percep t ion can be a lso s e e m s to work in the oppos i t e d i rec t ion , w h e n a 

s t rong s ignal is p resent , enab l i ng to hea r on ly w h a t h u m a n l ike to pe rce ive as 

mean ing fu l a n d to ignore any th ing i r re levant w h i c h in ter rupt . 

T h e b ra in , apparen t l y , d o e s not p rese rve s e q u e n c e s sys temat i ca l l y but, i ns tead , 

recogn izes overa l l pa t te rns . O u r not necessar i l y c o n s c i o u s but pr ior recogn i t ion o f 

t hese pat terns enab les to unconsc ious l y syn thes i ze g a p s s u c h as m iss ing 

p h o n e m e s w i thou t no t i ceab le effort (Campbe l l 2 6 9 ; S c h a n k 14) . 

h t t p : / /www. laby r in th .ne t .au /~sau l /essays /05 lawsPercep t . (04 - 10 - 2 0 0 3 ) 

http://www.skoletjenesten.dk
http://www.labyrinth.net.au/~saul/essays/05lawsPercept
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2.1.1.Colour Trends and Traditions 

T h e r e a r e m a n y t r e n d s a n d t rad i t ions w h i c h c a n b e ident i f ied u n d e r the c o l o u r 

t rad i t ions . T h a t t rend o r t rad i t ion d e v e l o p e d u n d e r s e v e r a l d i f ferent c i r c u m s t a n c e s . It 

has b e e n c h a n g e d o v e r t h e y e a r s a n d it m a y k e e p c h a n g i n g in f u t u r e a s w e l l . 

A m o n g t h o s e t rad i t ions a n d t r e n d s , there c a n b e ca tegor i zed a c c o r d i n g to r e g i o n a l , 

e thn ic g r o u p , cu l tu re , c l i m a t e re l ig ion , 

'nat ional i t ies c u s t o m s e t c . . . i n the c a t e g o r i e s a r e 

d i s c u s s e d u n d e r g e n e r a l u s e of co lour . 

T rad i t iona l ly E a s t e r n p e o p l e d o not u s e dark 

h u e s l ike in w e s t e r n s f o r d a y t o d a y w o r k s . 

H o w e v e r , it c h a n g e s w i th o c c a s i o n a l c e r e m o n i e s . 

For e x a m p l e , Ind ian p e o p l e n e v e r u s e w h i t e f o r 

w e d d i n g s . T h e r e w e d d i n g c e r e m o n y is v e r y 

co lour fu l . 

In gul f c o u n t r i e s , t h e y u s e e a r t h c o l o u r s v e r y 

m u c h w h i l e p e o p l e in t r o p i c s u s e br ight c o l o u r s . 

C o l o u r u s a g e a l s o d i f fers w i th s e a s o n s a n d 

t r e n d s . 

B e f o r e t h e w o r l d w a r s e c o n d p e o p l e t end to u s e 

w h i t e c o l o u r in m o s t o f bu i ld ings . H o w e v e r , it g radua l ly c h a n g e d w i t h indust r ia l 

r evo lu t ion . T h e n f r o m the o p e n e c o n o m y a n d f r e e m a r k e t , t rad i t iona l s ty les 

d e v e l o p s in c o u n t r i e s c o m e in to m a k e pub l ic . 

Fig 28: Indian Wedding 
Source: 

Film; Bent it like Bekham 

" C o n t e m p o r a r y S c a n d i n a v i a n sty le is very u n d e r s t o o d in c o l o u r a s it p l a c e s m o r e 

e m p h a s i s o n the a rch i tec tura l s h a p e s i n v o l v e d t h a n shape" . Burdet t , R. ( 1995 ) p 13 

T h r o u g h o u t S c a n d i n a v i a n s ty le , t h e y s e r v e w i t h w h i t e s t s h a d e s of pas te l pa le 

c o l o u r s . T h e br ightes t c o l o u r s c a n f o u n d in fo lk c o t t a g e s . In a d d i t i o n , o n e o f t h e 

m o s t i m p o r t a n t c o l o u r a n d t e x t u r e is t i m b e r co lour . 

2 1 

C o l o u r is sub jec t i ve . T h e r e f o r e , a c o l o u r d o e s not ex is t unti l it is s e e n . A l t h o u g h it is 

s u b j e c t i v e , pr inc ip le p e r c e p t i o n o f c o l o u r c a n be d i v i d e d in to t w o w a y s : a s a n 

at t r ibute o f ob jec t a n d a s s e p a r a t e s e n s o r y p h e n o m e n a . 
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In J a p a n e s e t rad i t ion co lour d o e s not get m u c h 

p r o m i n e n c e . 

Trad i t iona l ly in J a p a n e s e cu l tu re , there h a s neve r 

b e e n m u c h e m p h a s i s on the in terp lay of d i f ferent 

co lou rs , P e a r s o n D. (1989 )p 123 

H o w e v e r , they c rea te ba lance b e t w e e n co lour 

and Natura l o rgan ic , mater ia ls , w h i c h they 

app l i ed , l ike c a n e , b a m b o o , paper , a n d w o o d . In 

J a p a n e s e inter iors a re a l w a y s f lex ib le m in im ized 

and f lex ib le . B o u n d a r i e s of the r o o m a lso 

m o v a b l e and f lex ib le . 

Co lou r s c h e m e s are m u t e d a n d neut ra l but w i th 

accen t co lou rs of red , b lack, occas iona l l y ye l l ow 

and the g r e e n o f sush i . 

In V ic to r ian s ty le , 

R ich dark co lours such as ruby reds a n d fo res t 

g reens a re typ ica l . T h e V ic to r ian co lour pa le t te 

w a s qui te l imi ted b e c a u s e c h e m i c a l p rocesses 

w e r e still deve lop ing . Purp le a n d b lue c a m e in by 

the m idd le of t h e century . M o s t of the lead ing 

paint c o m p a n i e s n o w p r o d u c e g o o d her i tage 

ranges , w w w . b b c . c o . u k / h o m e s / des ign /pe r iod 

sty le ( 0 4 - 1 0 - 2 0 0 3 ) 

Wi th in F rench t rad i t ion t he re a re three p r imary 

s ty les ca l led con t ras ts , h a r m o n y a n d pur i ty. 

F rench peop le be l ieve co lou r i nc rease there 

product iv i ty . A l t h o u g h wh i te a n d wh i t i sh co lour 

use in ear ly t rad i t iona l a rch i tec tu re , c o n t e m p o r a r y 

u s a g e o f co lour is d i f ferent . 

T h e r e w e r e s o m e t rends a l so d e v e l o p e d o n 

co lou rs . T h e r e w a s a t rend b e g a n to 80 ' s w i th 

m o r e c o m p l e x co lou r pa t te rns and a lso des i re for 

deta i l . In the s a m e w a y mater ia l i ty is e x p r e s s 

t h rough co lou rs . W a r m co lours use to c rea te a 

Fig 29: Minimal Use of Colours 

Source: www.bbc.co.uk/homes 

Fig 3Wuse~of neutral dolours 
with contrasting red 

Source: 

www bbc.co uk/homes/design/ 
period_style/japanese 

Fig 31: Use of colours In 

Victorian style 

Source: www.bbc.co.uk/homes 

Fig 32: Use of colours in France 

22 

http://www.bbc.co.uk/
http://www.bbc.co.uk/homes
http://www.bbc.co.uk/homes


Colour and the Psychology of User; An Examination of Colour Expressions and Its Impact on User, In the 
Contemporary Sri Lankan Office Buildings. 

Chapter Two -Human Perception and Colour Expressions. 

sophisticated exclusive environment. But it does not look at user and the function. 
Although 80s is sophisticated more of 90s trend looked for 'Eco' concept. With the 
economy race people got stack with polluted air, dusty environment etc. to give 
answer to this tiredness world almost turn in to green theories and concepts. 

Colour is a affect to health and well being. What ever social cultural aspects may 
there, psychological side is also come into view in contemporary world. 

2.1.2. Colour in Sri Lankan Context 

Colour use in Sri Lankan context is lot more in contemporary world than earlier. 
Colours in Sri Lanka also differ with climate, culture, tradition, custom, national, 
religion etc. As a tropical country, light colour, that is white and whitish colours 
most useable colours in Sri Lankan buildings. 

It may because of the climate which white has power of reflection and also it does 
not absorb heat as well. In dress colours also use in this manner. In daytime, under 
bright tropical sun, fight colours are more comfortable than hues. As Example, 
school dress is pure white. Nevertheless, this is differing at night. 

Tamils always deal with contrast colours. In buildings darks with white, in dresses 
green and red are most commonly use.QTiefejDuildings are very decorative and 
colourful while traditionally Muslims use white. 

Although in most of religious places are not use bright hues, in functions it change^ 
according to different religions. Buddhist and Muslim people use to prepare in( 
white colours in religious activities while Tamils and Christians use colourful wears. J 

| In colour psychology white, denotes happiness. That is the reason it is used in 
.wedding for bride. All Sri Lankan nationalities other than Tamils accept. Tamils 
never use white for bride, but use colours like red, gold. Those are fascinating, and 
attractive colours and they believe it is symbol of wealth. White means poverty 
according to their manner. As black means sorrow in colour psychology, Christians 
use to wear black in funeral. However, Buddhist as custom never dress in black, 

, they use to white on sorrowful occasions. 

, 0 

However, use of colour is not restricted to less luminance colour in the 
contemporary world. People are not fear to use hue or pale colours. How ever 
achieving concept and quality of space colour is important as well. However, use of 
colour in a proper way is reducing day by day. 
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2.2. P o w e r o f C o l o u r 

Co lou r has d i f ferent p o w e r s to c h a n g e the env i r onmen t , power of hea l ing a n d m o r e 

impor tan t is it has p o w e r to ef fect to psycho logy o f user. A l t hough Co lou rs a re 

a l w a y s assoc ia ted w i th f u n d a m e n t a l m o o d s , there a re a l so var ie t ies of cu l tura l a n d 

pe rsona l tas tes . 

Dav id Pea rson in 'Na tu ra l H o u s e Book ' ind ica tes 

' l ight co lou rs and t o n e s tend to m a k e a r o o m look 

larger, wh i le bo ld , da rk t o n e s h a v e the oppos i t e 

ef fect . A l t h o u g h dark t ones c a n m a k e a sma l l r oom 

fee l opp ress i ve ' 
Fig 3 3 : Black conceded as 

danger colour 

Source: www.haunted.com 

In gene ra l , co lou rs a re g r o u p e d in to w a r m , coo l a n d 

natura l . W a r m co lou rs e v o k e cer ta in r e s p o n s e s such 

as , red a re the mos t ex i t ing a n d ausp ic ious ; ye l l ows are joy fu l , l ively; p ink as hea l th 

and we l l - be ing . C o o l co lou rs s u c h a s g reen a re p leasant , rest fu l , f r e s h ; b lue a re 

peace fu l a n d d is tant ; purp les a re digni ty a n d spir i tual i ty. W a r m co lou rs a p p e a r as 

a d v a n c e w h e r e as coo l co lou rs a re a p p e a r to r e c e d e . 

" W e e m p h a s i s that co lour h a r m o n i e s , usual ly the spec ia l in terests o r a i m o f co lou r 

s y s t e m s , a re not the on ly des i rab le re la t ionsh ips . A s w i th t ones in mus i c , so w i t h 

co lour d i s s o n a n c e is as des i rab le as its oppos i tes , c o n s o n a n c e " . (A lbers . 1963 ) 

Co lou r c a n p lay an impor tan t ro le in sat is fy ing the h u m a n n e e d for v isua l var ie ty , 

s t imu la t ion , and cha l lenge . Exc i t emen t requ i res a n e l e m e n t of the n e w a n d 

u n e x p e c t e d . In terest ing co lou r c a n aler t you to your su r round ings a n d k e e p you in 

t ouch w i th you r o w n sens ib i l i t ies ; if we l l c h o s e n , co lou r c a n del ight t he e y e a n d 

e leva te the spir i t . Mi l ler, Ma r r y C. ( 1997 ) p101 

2.2.1 . C o l o u r a s E n e r g y 

"Co lour is a p o w e r w h i c h d i rect ly i n f l uences the sou l . Co lou r is the k e y b o a r d , t h e 

e y e s a re the h a m m e r s , and the sou l is the p iano wi th m a n y s t r ings . T h e art is t is the 

b a n d tha t p lays , t ouch ing o n e key or a n o t h e r to c a u s e v ib ra t ions in t h e sou l " 

Wass i l y Kand insky - www. laby r i n th .ne t .au /~sau l / essays /05co lou r . (04 - 10 - 2 0 0 3 ) 
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Colour makes neutral spaces warm, for example, orange make dead space warm. 
Power of the colour again can change with the way of using it. If it use vertically it 
feels advance of the height with warm. If it use band of horizontal way it feels low 

^ scale space with warm. 

< \ r ^ Colour used in different ways; instead of horizontal or vertical bands or lines or 
0 ^ \tj sponged etc... That also affects the shape size or small, large quality of space. 

The ancient Egyptians, Chinese, and Indians had believed in chromo therapy, or 
\ healing with colours. In chromo therapy, red is believed to stimulate physical and 

mental energies, yellow to stimulate the nerves, orange to stimuli ate the solar 
plexus and revitalize the lungs, blue to soothe and heal organic disorders such as 

I colds, hay fever, and liver problems, and indigo to counteract skin problems and 
/ fevers(Paul '89). Most people have sceptical opinion about colour healing; however, 

, r .' in the medical profession makes use of colour in certain treatments. For instance, 
premature babies with jaundice are cured by a chemical reaction triggered by 
exposure to blue light for several days. The relation between blue light and 

s jaundice is beginning to be well understood scientifically./''(Kaiser, '84) 
1 

4 U \ J y www.shibuya.com/garden/colourpsycho(04-10-2003) 

\ * dramatic effects. Small intervals will result in more subtle contrasts and pattems" 1 "Large intervals between the colours and values will create lively contrasts and 
dramatic effects. Smi 
Ching, F.D.K. (1987)-

Colour can be used in built environments as a power generating factor. Colour 
affects the sizes shapes and location of the things and sizes and shapes of 
enclosures. Colour makes place advance or reduce, For1 example white makes 
place large and black makes place smaller. White walls, surfaces expand the space 
where as black close. 

Light and dark are another element of colour of energy. As example, dark and 
gloomy space can light up on all six planes with paint of white. Colour always 
interacts with the user. It affects the mood of the viewer, it delights or depresses, it 
stimulates or calms. Black is most heat-absorbing colour so use of black in cold 
climate is advantage. 

According to Feng Shui, with Architectural use of colours are great sources of help 
in improving one's own life, as they are forms of energy whose vibrations can 

2 5 
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substantially modify one's perception of space. Thus, painting a room in blue will 
make it appear colder, while painting the same room in yellow will create an illusion 
of warmth. Colours are also used to increase whatever effect one looks for in a 
room. Hence, in choosing colours, using its full amount of energy is depending on 
the room's function, user, lighting, size etc. 

1̂ 
2.2.2.Colour and Communication 

J ! l "Colour has a life of its own, and breathes life into the space, giving vitality—and 
, that special spark! It is the colour, which animates the building, finishes, and must 
j be part of the total environment from the earliest stages of architectural design. 
I I q work Qwith <^the (j whole^ tearr\Q\oQ bring Q theQ spaceQto '"£life. fp" 

http://www.livingcolourstudio.com.au 

! "Colour is communication - a language all its own. With colour, you can 
1 communicate an enormous variety of messages". Miller, Marry C. (1997) p6 

Communication is conversation between two or more people regarding something. 
It meant convening ideas attitudes views etc... to communicate there has to be 
some meaning ,with-out\meaning there can be nothing doing with communication. 
To give birth, to meaning, it must have expressions. Consequently, expression, 
meaning and communication are three elements attached together. , ( 

( a ^ 
There are several types of communicative^ropertie^ Colour has temperature. 
There are hot colours such as Red, orange yellow etc. those are give worm quality. 
Where as green, blue gives cold quality. 

"Colour can be music to the eyes; it is more relevant to poetry, music, and art than 
physics or psychology, or behavioural engineering. Transcending function and 
practicality, colour engages feeling before reason and intellect." 
Miller, Marry C. (1997) p7 

As continue to be affected by use of colours in ways that reflect these evolutionary 
biological purposes and responses. In design contexts colour is a central 
component of communicating information on both a conscious and unconscious 
level. 

Colour contains information: ex, the green/amber/red succession is now so deeply 
embedded in contemporary culture that its use is always read as stop / wait / go. 

26 

http://www.livingcolourstudio.com.au


Colour and the Psychology of User; An Examination of Colour Expressions and Its Impact on User, In the 
Contemporary Sri Lankan Office Buildings. 

Chapter Two -Human Perception and Colour Expressions 

Fig 34: Colour as 
Communication Media 

Source: www.riverdeep.net/current 

"Co lour is used to d r a w at tent ion to impor tan t 

i n fo rmat ion ; br ight or h igh ly con t ras t ing co lou rs 

d r a w the eye m o r e qu ick ly than sub t le and low-

con t ras t pa le t tes . Cer ta in co lou r s c h e m e s a re 

used to appea l to par t icu lar a u d i e n c e s , to c rea te 

a par t icu lar m o o d or to deno te par t icu lar va lues ; 

ex the use o f g reen and b r o w n hues are used to 

conno te that a p roduc t is env i ronmenta l l y -

f r iendly , natura l etc. : pas te l s and f l owery s h a d e s 

that a p roduc t is sof t , comfo r tab le and 

un th rea ten ing . Co lou r he lps peop le to 

d i f ferent ia te and r e m e m b e r in fo rmat ion . O b v i o u s 

e x a m p l e s inc lude the use of d i f ferent co lours to 

c o d e wi r ing and p ipes in indust ry : co lou r to de f ine 

ident i ty such as nat iona l f lags , spo r t s - t eams 

un i fo rms" . 

http : / /www. labyr in th .ne t .au /~sau l /essays /05o the rsens .h tm l 

Fig 35: Colour as 
Communication Media 
Source: Coral Clip Arts 

Co lou r c o m m u n i c a t e s power fu l m e s s a g e s w i thout w o r d s . Co lou r expe r t s h a v e 

d e t e r m i n e d that "c lass i f ie r co lours , " such as bu rgundy , na r row the m a r k e t fo r a 

cer ta in product , wh i le "dec lass i f ied co lours , " such as o r a n g e , t end to b r o a d e n the 
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M a p s o f ten d isp lay co lour s c h e m e that m a k e t h e m eas ie r to read and u n d e r s t a n d --

co lou r a reas of wa te r b lue , shad ing l and fo rms in tones o f g r e e n a n d b r o w n to 

ind ica te topog raph ica l f ea tu res etc . 

T h e r e a re fou r k n o w n w a y s that c a n be ident i f ied as c o m m u n i c a t i v e aspec t in 

co lour . 

1 . To at t ract a t ten t ion : ex , co l ou red fru i t 

s ignal that t hey a re g o o d to eat ; f l owe rs 

s ignal thei r p r e s e n c e to insec ts . 

2 . To w a r n : ex . sensa t iona l l y co lou red 

rept i les and insec ts s ignal that they a re 

po i sonous 

3. C a m o u f l a g e and m imic ry 

4 . To s t imu la te the e m o t i o n s : ex . s o m e 

an ima ls use co lou r to s igna l that t hey a re 

ava i lab le fo r ma t ing and are bet ter t han 

their peers 

http://www.riverdeep.net/current
http://net.au/~saul/essays/05othersens.html
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' appeal of a product. These classifications can be applied to concepts related to 
product packaging, interior design, and car colours. 

The younger people, the more essential the colour message, and kids want and 
expect bright, vivid colours. Hot, bright, neon colours appear on backpacks, 
clothing, and bicycles. Sometimes kids choose a colour, slime green for example, 
just because it repels their parents, thus making it more appealing. 

"Some colour experts predict that numerous shades of copper, bronze, and metallic 
colours will appear over the next few years to conform to a more "high tech" view of 
colour. These complex colours say "exciting" and "new," and appeal to our 
sophisticated visual expectations. http:/Avww.riverdeep.net(04 - 10 - 2003) 

2.2.3.Colour and Sense _/' " ' [J 

Faber Birren defines this commonalty of the colours of the spectrum by associating 
each with two moods. The warm colours are active and exciting such as a red and 
its neighbouring hues. The cool colours, which are passive and calming, are blue, 
violet and green. Likewise, light colours are active, while deep colours are likely to 
be passive and colour and senses are differ along gender, ethnic, or cultural lines 
as well. As example, In North America, white is associated with snow, youth, and 
bridal gowns. However, in China, white is the colour worn for mourning. Among 
Caucasians, red commonly sends a message of power. However, among 
Hispanics, bright blue sends the same message. 

"Colour, like music, offers an unlimited range of expressions and atmospheres. 
What some may call the 'boldness' of our work often lies in the fact that it is 
conscious about its colour-influenced character and hence is identifiable, as 
opposed to the 'incidental' colour found in much of our environment", 
http ://www.framemag .com/articles 

"Colour, which like music is vibration, captures that which is most general, and 
consequently, most elusion in nature." Martina Duttman 

r 
r 
v 

Below example shows the differences with colour on the same place. Different 
colour schemes make the different sense in the same place. 

http://www.framemag
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Fig 36: wh i t e m a k e s spir i tual qual i ty 

S o u r c e : The Co lour B o o k 

Fig 37: Br ight co lour m a k e s happ ie r 

Sou rce : The Co lour Book 

Fig 38 B lue m a k e s natura l ca lm qual i ty 

Sou rce : The Co lour Book 
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The various colours group presents various emotional expressions. Use of colours 
always affected its user. As an example when using dark colours; it makes one feel 
very gloomy and scared but when using bright colours; to same environment, it 
creates happy and pleasing feeling. This theory can apply to paintings as well as to 
a place. 

In the book called, Colour for Interior Architecture Miller, Marry C. (1997) says, s' ^ 
*j) Whatever practical uses interior colour may serve, its ultimate purpose is to elevate 

the spirit, to make life more enjoyable. Colour is the music of design, and as with 
music, mastery of colour use requires both intellect and artistry; discipline and 
experience must augment innate talent, ii 

Further describes, 
< f̂he impact of the visual environment on our psychological and spiritual well-being, 

however, must be taken seriously. By engaging us with our surroundings, colour 
contributes to sense of being aware and alive. Colour affects how feels are about 
others and oneself and "good" colour is presumed to promote satisfying human 
relationships and to make mundane task of life more enjoyable. 

In a sense, it is about connectedness, sequence, and order qualities, which are 
inextricably linked to the way human view the world around human. Might even say 
that narratives represent a reflection of human tendency to perceive the world in 
terms of intentional or causal states, it is a reflection which produces an orderly, 
predictable, and complete world within a static structure. Therefore if this mode of 
perception is part of what makes narratives so attractive to, it becomes important a 
component of lives. 

2.3. Concluding Remarks 

Colour use developed under many trends and traditions according to human 
perception of colour and power of colour. Any country gets colour perception its 
own way. In Sri Lanka also use colour is different according to environment, 
tradition, customs etc. because colour has energy it feels, sense to human and it 

/ ^communicates the meaning of its usage. 

i 1 ^ 

' ,1 v >,v 
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3.1. Concep t o f Off ice Env i ronment 

In today 's busy w o r l d , peop le a re increas ing ly a w a r e o f the benef i t s of a h o m e , 

w h i c h p rov ides a comfo r tab le , d e v e l o p m e n t and suppo r t i ve p lace f r o m the 

s t r i c tness of eve r yday l i fe. 

B u s i n e s s e s are tak ing in to a c c o u n t of h o w their e n v i r o n m e n t a n d p r e m i s e s a re 

p resen ted to c u s t o m e r s , staff a n d the publ ic . B e c a u s e f irst i m p r e s s i o n s go a long 

w a y t o w a r d s s u c c e s s in bus iness , a w a r m , w e l c o m i n g e n v i r o n m e n t is c o n s i d e r e d 

very f avo rab le . 

"To be ab le to carry out the in tent ions m a n has to unde rs tand spat ia l re la t ions and 

uni fy the in a s p a c e concep t . T h e s p a c e s c h e m a t a a re cu l tura l ly d e t e r m i n e d a n d 

c o m p r i s e qua l i ta t ive proper t ies resul t ing f r o m the need for e f fec t ive o r ien ta t ion to 

the env i ronment " . Schu tz N.C. 1971 p 11 

Of f ice is a w o r k i n g s p a c e that mos t l y dea l s w i th 

respons ib i l i t ies and du t ies . Consequen t l y , it is m o r e 

s t ressfu l s p a c e rather than be ing f u n n y or exc i t ing . 

The re fo re , env i r onmen t of t he of f ice p lace shou ld 

a lways af fect to user the do thei r w o r k s ef fect ive ly 

and a in m o r e re lax m o d e . 

The re a re two k inds of users in o f f i ce , p e r m a n e n t 

use rs a n d t e m p o r a r y users . Both of t hese use rs a re 

a f fec ted by the e n v i r o n m e n t of the p lace . Even 

t hough the re a re , t w o k inds of use rs even tua l l y m o s t 

a f fec ted is p e r m a n e n t use rs . 

S o m e of f ices are c r o w d e d and s o m e of f ices are less 

c r o w d e d . A c c o r d i n g to the accumu la t i on of the p lace , 

l ight and s h a d e s of the p lace , concep t m a y dif fer. 

T h e r e c a n be two d i f ferent t h e m e s a re toge the r in the 

s a m e of f ice. For e x a m p l e in a bank , it m u s t be 

f r iend ly to the c u s t o m e r a s we l l as h igh secu re 

Fig 39: Highlighting the 
entrance with colour 

Source: http://www.dulux com 

Fig 40: Reception Counter 
Source: bbc.com 
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Fig 41: Enhancing the important 
elements 

Source.www greatebuilding.com 

3.2. C o l o u r & C o n t e x t 

Co lou r has cer ta in p u r p o s e s . S o m e dom ina te 

o the rs , conven ing in fo rmat ion , s t imula t ing 

e m o t i o n s , decep t ion the real i ty etc. . . 

Bu i ld ings shou ld a lways re late to the con tex t 

wh i ch can be ident i f ied as ad jacen t o lder bu i ld ing 

t h rough des ign e l emen ts such as sca le , 

p ropor t i on , con f igu ra t ion , pa t te rn , mate r ia ls , co lor , 

tex tu re etc. but con tex t d o e s not only g i ve a 

m e a n i n g of f ront e leva t i on , but m e a n as w h o l e . 

Fig 42: use of colours in 

context 

Source: 

http://www.paintcafe.com 

b e c a u s e it dea ls w i th m o n e y 

A s desc r i bed in chap te r one spat ia l o rches t ra t ion in an of f ice is not jus t on ly fo r 

v isua l sa t is fac t ion but a lso for tota l emo t i ona l expe r i ence .To a c h i e v e s th is , the 

spaces shou ld be o rgan ized in a par t icu lar m a n n e r 

wi th a d i rec t iona l s e n s e . 

In of f ice env i ronmen t , en t rance w o u l d c lear ly 

ind ica te b e c a u s e it is t he mos t impor tan t p lace to 

be fo re the ma in s p a c e or a c l imax . 

Co lou r t akes part in s ign i f icant responsib i l i ty a s to 

ach i eve the a b o v e pu rpose in g iv ing this s e n s e of 

p rog ress ion t o w a r d s a c l imax , wh i ch de l ibera te 

man ipu la t i on of spaces wi th d i f ferent qual i t ies at 

d i f ferent leve ls . T h e s e qual i t ies w o u l d m a k e 

d i f ferent sensa t i ons at d i f ferent s tages of 

p rog ress ions . 

Th is is an o rches t ra t ion of s p a c e to c rea te a cer ta in p rog ress ion , so that o n e is 

o r ien ted t o w a r d s the requi red d i rec t ions w i th the cor rec t emot iona l impac t , w h i c h 

c o n v e y the cor rec t m e s s a g e . H e r e it c rea tes the built env i r onmen t a mean ing fu l 

s p a c e of peop le to b e h a v e , a c c o m m o d a t e & feel comfo r tab le w i th psycho log i ca l 

impac ts & s t a m p & image . T h u s , the sens i t i ve o rches t ra t ion o f the m a i n spat ia l 

p rog ress ion of bu i ld ings even tua l l y e x p r e s s their d i f fe rences , ind iv idual i ty & thei r 

pu rpose . Obv ious l y , this leads to c rea te bet ter & mean ing fu l bui l t e n v i r o n m e n t . 

http://greatebuilding.com
http://www.paintcafe.com
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3.2.1. Use of Co lour schemes in Off ice Env i ronment . 

Co lou r c a n be u s e d to br ing a bu i ld ing to 

l i fe, and to inspi re and suppor t t hose w h o 

l ive or w o r k there . F requent l y , in an 

of f ice, the inter ior cou ld be c h a n g e wi th 

deta i ls , fu rn ish ing etc. H o w e v e r , a s imp le 

c h a n g e in the co lour s c h e m e c a n 

b rea the n e w life into a bu i ld ing , and it 

m a y h igh ly ef fect to use r of the bu i ld ing. 

T h e r e a re no d i f fe rences any longer in 

wha t co lours a re accep tab le in h o m e s , 

and not in o f f i c e s — o r v i ce ve rsa . The 

d i f fe rences in l ight ing, m a y e f fec ted to 

h o w co lour w o r k s in a sma l le r or larger 

s p a c e . 

Co lou r impac ts upon the concen t ra t i on a n d product iv i ty of o f f ice w o r k e r s . A s ex, 

p o w e r o f co lour the pe rcep t ion of t e m p e r a t u r e in a s p a c e — s o a grey of f ice, b lack 

compu te r , b lack b l inds a re no t helpfu l fo r wo rke rs ' comfor t , or fo r product iv i ty . 

H o w co lour s c h e m e s a re , e v o l v e use in i nc rease the p roduc t iv i t y? 

h t tp : / /www. l i v i ngco lou rs tud io . com.au , W e b si te i n t roduced that h o w the h a r m o n y 

and con t ras t w o r k in o f f ice bu i ld ing . "Work ing w i th oppos i t e co lou rs is o n e of the 

m o s t impor tan t a s p e c t s of c o m p o s i n g co lou r t h e m e s a n d s c h e m e s — a bit l ike 

h u m a n re la t ionsh ips ! So w h e n t ry ing to sat is fy d i f ferent tas tes and persona l i t ies 

w h e n choos ing co lou rs , it is impor tan t to exp lo re the spec t r um a n d a co lou r w h e e l . 

Fig 43: Grey Office Environment 

does not feel cheer up 

Source: bbc.com 
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Co lou r in con tex t a p p r o a c h is the m o s t cha l leng ing as it i nvo l ves m o s t sub jec t i ve 

j u d g m e n t l ike h o w it is g o o d in c o n t e m p o r a r y a rch i tec tu re . To g i ve a t ten t ion , 

a t t rac t ion or to g i ve m a s s a g e co lou r can be use in d i f ferent w a y s . It g i ves a 

par t icu lar ident i ty to the a rea . A s e x a m p l e , He igh ts , p ropor t ion of bu i ld ing 's f ront 

f a c a d e s , p ropor t ion o f the o p e n i n g s w i th in that f a c a d e s , r hy thm o f so l ids & vo ids in 

f ront f a c a d e s , r f i y thm of spac ing of bu i ld ings on s t ree ts , r hy thm of en t rance & po rch 

pro jec t ions , re la t ionsh ip o f mate r ia ls tex ture , a rch i tec tura l de ta i ls , roof s h a p e s wa l l s , 

l andscap ing , g r o u n d cover , sca le , d i rec t iona l exp ress i ons of f ront e leva t ion etc. 

http://www.livingcolourstudio.com.au
http://bbc.com
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A bas ic a p p r o a c h is to use co lou rs , w h i c h appea r oppos i t e to o n e ano the r in a 

co lour w h e e l . The h a r m o n i o u s ef fect of co lour is the h u m a n r e s p o n s e to a 

consc ious app l ica t ion of the emo t i ona l , phys ica l and me taphys i ca l aspec t s of 

co lour . Tak ing all t hese e lemen ts into cons ide ra t ion m e a n s c rea t ing a d y n a m i c 

b e t w e e n the ene rg ies of the peop le us ing the s p a c e , the re f lec ted co lou r f r om 

su r faces and ob jec ts a n d the c h a n g i n g co lou rs w h i c h occu r in r e s p o n s e to natura l 

and art i f ic ial l ight ing. " 

In add i t i on , co lour s c h e m e s in of f ice, 

they use to h a v e co -ope ra ted co lours to 

their s c h e m e . It m a y lift up the i r o w n 

mo t to or a s y m b o l . H o w e v e r , th is u s a g e 

is bad ly impac t to the user , b e c a u s e 

co lour has its o w n psycho logy to 

e x p r e s s their qual i t ies . If co lou rs use 

acco rd ing to co lour psycho logy it is 

ef fect to user a n d inc rease their 

e f f ic iency 

A s e x a m p l e , F igure s h o w s up l ift ing w a y 

of use of co lours A s C IC Pa in ts dea ls 

w i th paint a n d co lou rs , the C o n c e p t w a s 

evo l ved by referr ing Mas te r Pal let . 

Ins ides of the cub ic les are of coo l 

co lours that f r a m e the w a r m co lou rs , ou t 

s ide . A c o m m o n co lour w a s used to t ie 

these co lours . The ye l l ow b rush s tokes 

on the wa l l a n d the ye l l ow co lour 

s e n v e e n e e r tab le tops tr ies to tie the p lace whi le l igh ten ing it. Neu t ra l co lour b lack 

and s i lver suppor ts th is ty ing . S i lver t ies the s p a c e upward ly wh i le b lack t ies the 

s p a c e to the b a s e . Subt le m e a n s of co lour se lec t ion , sty le a n d s ize is u s e d to 

ma in ta in the h ierarch ica l o rde r of the staff in the inter ior. 

Fig 44: CIC Office use of warm colours 

according to their motto. 

Source: By Author 

Us ing the s a m e co lour in d i f ferent bu i ld ings d o e s not m a k e the s a m e qual i ty o r 

resul t . Arch i tec ts shou ld p rocess the p roper skil l a n d k n o w l e d g e to m a k e use of 

such co lour mean ing fu l l y to a c h i e v e appropr ia te spat ia l qual i ty . 

Of f ice bui ld ing m o r e p rom inen t a n d if it is pub l ic , it mus t h a v e invit ing qua l i ty . 

En t rance of the bu i ld ing m o r e impor tan t , a n d mus t be hand led very carefu l ly , in 

upl i f t ing the cha rac te r of the bu i ld ing . 
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Fig 45: In retail shop, odel winter 

cloths selling area. Used according to 

the concept of the place 

Source: ODEL Unlimited 

T h e s e all exp ress ions are in bu i ld ings . To ident i fy t hose e x p r e s s i o n s eas i ly it is 

ca tego r i zed unde r fou r w a y s . T h o s e a re , 

F o r m and s p a c e 

Sca le a n d p ropor t ion 

V o l u m e 

Arch i tec tu ra l Deta i ls 

3 6 

3.3. Colour Expressions and Impact to the Psychology of User 

T h e r e a re m a n y co lour exp ress ion impac ts 

psycho logy of user , wh i ch af fect the l ife of 

bu i ld ings . A par t icu lar a s p e c t o r a func t ion 

in a bu i ld ing m a y c h a n g e w i th co lou r tha t 

use fo r the bu i ld ing . A s e x a m p l e , He igh ts , 

p ropor t ion of bu i ld ing 's f ron t f a c a d e s , 

p ropor t ion o f the o p e n i n g s w i th in tha t 

f a c a d e s , rhy thm of so l ids & vo ids in f ront 

f a c a d e s , rhy thm o f spac ing of bu i ld ings on 

s t reets , rhy thm of en t rance & porch 

pro jec t ions , , a rch i tec tura l de ta i l s , sca le , 

d i rec t iona l exp ress i ons o f f ront e leva t ion etc 

a re c h a n g e w i th use o f co lou rs . 

Co lou r c reate n e w life to the bu i ld ing as we l l as it c rea te app rop r ia te m o o d fo r user. 

A d i f ferent co lour m a k e s d i f ferent e x p r e s s i o n s . Co lou r e x p r e s s e s the t e m p e r a t u r e 

(coo l / w a r m ) w e i g h t ( h e a v y / l ight) sme l l ( f resh or innova t i ve ) s o u n d ( louder o r sof t ) 

and e m o t i o n s ( fun or so r row) 

Exp ress ions acco rd ing to co lour , 

• r ed : u rgency , pass i on , heat , l ove , b lood 

• purp le : w e a l t h , royal ty , soph is t i ca t ion , in te l l igence 

• b lue: t ru th , d igni ty , power , c o o l n e s s , me lancho ly , h e a v i n e s s 

• b lack : d e a t h , rebe l l ion , s t reng th , ev i l 
• 

• wh i t e : pur i ty, c lean l i ness , l i gh tness , e m p t i n e s s 

• ye l low: w a r m t h , c o w a r d i c e , b r i gh tness 

• g reen : na tu re , hea l th , chee r fu l ness , env i r onmen t , m o n e y , vege ta t i on 
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3.3.1. Form and Space 

"Space cons tan t l y e n c o m p a s s e s ou r 

be ing . T h r o u g h the v o l u m e of s p a c e ... 

v isual f o r m , qual i ty of l ight, d i m e n s i o n s 

and sca le , d e p e n d s total ly on its 

bounda r i es . . . . " C h i n g , F.D.K. (1979 ) 

H u m a n be ings , l ike all ob jec ts , ex is t in a 

f o r m - s p a c e re la t ionsh ip . F o r m canno t 

ex is t w i thou t s p a c e , and s p a c e is an a id 

to the pe rcep t ion a n d apprec ia t i on o f 

f o r m . Howeve r , peop le fai l to v isua l ize 

and c o m p r e h e n d th ree -d imens iona l 

f o r m s . 

Fig 46: Form and space 

Source: BAWA 

T h e m o s t in tang ib le of all a rch i tec tura l 

e l e m e n t s , s p a c e is a lso the m o s t impor tan t o n e . W h e t h e r a sma l l t w o - d i m e n s i o n a l 

compos i t i on or a large t h ree -d imens iona l s t ruc ture , the spat ia l a s p e c t m u s t be 

s tud ied thorough ly and used sens i t ive ly . 

The concep t o f space , as put for th by J a c o b V a n Uexki i l l , g o e s thus : " L i k e the sp ider 

w i th its w e b , so eve ry sub jec t w e a v e s re la t ionships b e t w e e n i tself and par t icu lar 

p roper t ies of ob jec ts ; the m a n y s t rands are then w o v e n toge ther and f inal ly f o r m the 

bas is of the sub jec t 's ve ry ex i s t ence . " h t tp : / /www.a r t i na rch .com 
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Each ca tegory l ooked in to t hese pa rame te r s . H o w it p r o m o t e s a pos i t i ve 

a t m o s p h e r e , i nc reases product iv i ty , f r o m co lour is it go t in terest , ind iv idua l i ty and 

va lue to bu i ld ing , i nc reases percep t ion of e n e r g y and w a r m t h , e leva tes sel f 

con f i dence , p resen ts the cor rec t i m a g e and at t rac ts peop le to its bus iness , ident i f ies 

func t ion f r o m co lour , en l i vens d e a d spaces etc 

http://www.artinarch.com
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3 . 3 . 3 . V o l u m e 

A p lane e x t e n d e d (in d i rec t ion o ther than its intr insic d i rect ion) b e c o m e s a v o l u m e . 

Concep tua l l y , a v o l u m e has th ree d imens ions : length , w id th a n d dep th . 

Ch ing , F.D.K. (1979) 

A l t h o u g h v o l u m e has three d imens ions , its a p p e a r a n c e c a n c h a n g e by us ing 

co lour . For e x a m p l e , w a r m co lou rs such as o range , r e d , ye l l ow and p ink a p p e a r 

dep th of the v o l u m e closer. Coo l co lours such as b lue , g r e e n , g rey , a n d pu rp le 

appea r d is tant . A n Arch i tec t c a n use t h e s e co lou r p roper t ies to e n h a n c e sepa ra t i on 

of f o reg round a n d b a c k g r o u n d . The f o r e g r o u n d - b a c k g r o u n d separa t ion w o r k s bes t 

w h e n fo reg round co lour is, br ight and h igh ly sa tu ra ted wh i le the b a c k g r o u n d is d e -

sa tu ra ted . 

3 8 

3 . 3 . 2 . S c a l e a n d P r o p o r t i o n 

"Wh i l e sca le a l l udes to the s ize of some th i ng 

c o m p a r e d to a re fe rence s tandard or the 

p roper h a r m o n i o u s re lat ion of o n e part to 

ano the r or to the w h o l e ,this re la t ionsh ip m a y 

not on ly be o n e of m a g n i t u d e but a lso of 

qual i ty or deg ree . ' " C h i n g , F.D.K. (1979) 

Sca le re fers s ize of the s p a c e is re lat ive to 

o ther f o r m s in the con tex t or re lat ive to 

d imens iona l sca le . Sca le imp l ies the re lat ion 

ship b e t w e e n one ob jec t to the o ther ob jec ts . 

A s e x a m p l e , an of f ice bu i ld ing shou ld be 

p rom inen t a long in the s t reet e s c a p e . 

"Other s t ruc tura l f o r m s , such as bear ing wa l l s , f loor and roof s labs , vau l t s a n d 

d o m e s , and roof s labs , a lso g ive us v isua l c lues w i th thei r p ropor t ion as to thei r ro le 

in a s t ructura l s ys tem as wel l as the na tu re of t he mate r ia l . " C h i n g , F.D.K. ( 1 9 7 9 ) 

A l t hough Sca le and p ropor t ions a re cons tan t , f r o m the use of p roper co lou r a n d use 

in appropr ia te way , co lour c a n c h a n g e the length w id th and he ight of the s p a c e . 

V isua l ly s p a c e m a k e reduce and a d v a n c e or l igh tweight or heavy . 

For e x a m p l e , br ight ly co lo red s p a c e s genera l l y appea r larger than dark o n e s of 

equa l s ize . Peop le wil l j u d g e ye l l ow larger than b lue . 
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For example, Tom porter 1976 described his book, scientific findings about colour 
and psychology. 

Brightness, Colour Saturation and Illumination Level, Effect on the Perception 
of Volume 

Volume Brightness Colour saturation 
llluminati 
on level 

Enlarge Areas will be enlarged by 
lightness and small patterns 
(use to alleviate feeling of 
oppression or 'closed in') 

Pale or De-saturated colours 
'recede'. In situations where 
equipment projects in to a 
room and tends to make it 
appear smaller than it actually 
is, paint the same colour as 
the ceiling or well -a very light 
shade - to make them appear 

'A 
to recede in to wall r ceiling 

High 

9 

Close-in Areas will be closed-in by 
darkness and large patterns 

Dark saturated hues 'protrude' Low 

Table 1 

In addition to this theory, according to colour temperature, it is described as, "Warm' 
Colour Decreases apparent Volume of rooms Cool Colour Increases apparent 
Volume of rooms 
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3.3.4. A r c h i t e c t u r a l D e t a i l s 

" E s s e n c e is the f o r m , Detai l is the s h a p e " Sri 

N a m m u n i V . 1993 

Crea t ing of f o r m is the p r imary func t ion a n d shap ing 

the f o r m is a seconda ry fo rce of the d e s i g n . Th is is 

app l i cab le to al l des igns not on ly an a rch i tec tu re . 

A l t hough arch i tec tura l deta i ls con ta ins Colour , 

tex tu re , pa t te rn , l ight and s h a d o w , and sol id vo id rat io 

all i n c l u d e as deta i l ing . Deta i l ing in Arch i tec tu re is 

shap ing the f o rm of p roduc t to es tab l i sh w h a t f o rm 

w a n t s to e x p r e s s and c o m m u n i c a t e . It e n h a n c e s the 

m e a n i n g of the s p a c e as wel l as phys ica l a t t r ibutes o f 

the space . 

Th is ca tegory looks at h o w deta i l ing or de ter io ra t ions i m p r o v e wi th co lours . 

3.4. P s y c h o l o g i c a l E f f e c t s o f C o l o u r o n P e o p l e 

Fee l ings and e m o t i o n s of the h u m a n are d i rect ly a f fec ted by the ba lance or 

imba lance of h o r m o n e s in the body ; s ince co lours af fect th is , they wi l l a l so have a 

m a r k e d in f luence on h u m a n ' s m o o d s a n d fee l ings . Cer ta in co lou rs c a n c a l m o n e ' s 

m inds , wh i le o the rs s t imu la te men ta l act iv i ty . By res tor ing a b a l a n c e of Co lou r 

ene rgy f l ow ing to the pi tu i tary, me tabo l i c and emo t i ona l equ i l ib r ium c a n be res to red . 

Th is c a n a l lev ia te s t ress , tens ion , anx ie ty , and dep ress i on . Cer ta in co lou rs c a n he lp 

to dea l wi th fee l ings of lone l iness , f rus t ra t ion , and grief. 

"Co lour rather than s h a p e is m o r e c lose ly re la ted to e m o t i o n . " Dav id Katz (1992 ) 

Us ing Co lour to a l ter emo t i ona l ene rgy in 'A rch i tec tu re ' is a resul t in c h a n g e d 

pe rcep t ions of the p lace , and expe r ience of it. S ince Co lou r d i rect ly l inks to the 

s u b c o n s c i o u s m i n d , A rch i tec ts c a n use it to d i a g n o s e and lead to the c o n c e p t or a 

treat a p rob lem at a d e e p leve l a n d larger con tex t 

B i r ren F. ' (1955) says , "Though the conc lus ion m a y be largely emp i r i ca l , w a r m t h 

and coo lness in co lou r are d y n a m i c qua l i t ies , w a r m t h s ign i fy ing con tac t w i th 

env i ronmen t , c o o l n e s s s igni fy ing w i t hd rawa l into onese l f . In conc lus i on , emo t iona l l y 
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1. Colour Effects on Perception of Time, Size, Weight and Volume 

Colour Perception of Time Size Weight Volume 

Warm' Time is over estimated: 
Use warm colours for 
areas where time in 
apparent slow motion 
might be more 
pleasurable (eating, 
recreation) 

Things 
seems 
longer and 
bigger 

Weights seem 
heavier 

Decreases 
apparent 
size of 
rooms 

* 

Cool Time is under 
estimated; use cool 
colours for areas where 
routine or monotonous 
tasks are performed 

Things 
seem 
shorter and 
smaller 

Weights seem 
lighter. (Use on 
boxes & 
containers 
which must be 
carried about) 

J 
increases 
apparent 
size of 
rooms 

Table 2 
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the red is exciting the blue is subduing. Physically and physiologically, the same 
sort of complementation exists. Red colors tend to increase bodily tension, to 
stimulate the autonomic nervous system, but green and blue colors release tension 
and have a lesser physiological effect. It is to be granted, of course, that direct 
connections exist between the brain and the body and that reactions take place 
independently of thought or deliberation. r-

Tom porter 1976 described his book, scientific findings about colour and 
psychology. 

Psychological Test Findings 
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2. Interrelationships in Living Areas 

Colour Sound Temperature Subjective Impression in Living 

Areas 

'Warm' 
Noise induces a hazier 
perception of warm 
colours. 

Brightness, loudness, 
stimulation of senses 
in general are 
associated with the 
most active effect of 
warm colours 

'Warmness' 
use to soften 
up chilly or 
vaulty spaces 

Centrifugal action _ with high 
levels of 
Illumination, warm and 
luminous colours, the person 
tends to direct attention 
outward. There is increase 
activation in general, 
alertness, outward orientation. 
Such an environment is 
conductive to muscular effort, 
action, and cheerfulness. 

'Cool' 
Noise increases 
sensitivity for cool 
colours. Dimness, 
quietness and 
sedation of the senses 
in general are 
associated with the 
most active effect of 
cool colours 

'Coolness' _ 
use where 
working 
conditions 
expose person 
to warm 
temperatures. 

Centripetal action _ with softer 
sunoundings, colour hues, 
and lower levels of 
illumination, there is less 
distraction and a person's 
ability to concentrate on 
difficult visual and mental 
tasks is enhanced. Good 
inward orientation is furthered. 

Table 3 

3. Effects of Hue 
Effect Hue Contrast 

Exciting Bright Red/ Bright Orange High 
Stimulating Red/Orange Moderate 
Cheering Light Orange/ Yellow/ Warm Grey Moderate 
Neutralizing Grey/White/Off White Low 
Retiring Cool Grey/ light Grey /blue Low 
Relaxing Blue / Green Low 
Subduing Purple Moderate 
Depressing Black Low 

Table 4 

42 
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3.5. Concluding Remarks 

Colour use is not only restricted to Architectural Detailing, but also colour impact to 
Form and Space, Scale and Proportion, and Volume. Colour expresses the 

' temperature (cool / warm) weight (heavy / light) smell (fresh or innovative) sound 
(louder or soft) and emotions (fun or sorrow) 

In an office environment most of colour schemes based on cooperate colours. It j 
may express their concept of office but it has danger to bad impact on user's ^ ) 
psychology. 

6 > ' > ' 

0 0 - ' . A 

a'" 
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Fig 49: concept of Sun Street 
Source: Sri Lanka Architect 
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Chapter Four - Case Studies 

4.1 . SUNSTREET, Sri Jayawardhanapura 

4.1.1. Concep t o f the Off ice 

Th is is an ou ts tand ing e x a m p l e to s h o w the cap tu re 

of aes the t i cs in a p l ace to e n h a n c e t h e qua l i ty o f 

p lace w i t h co lou rs . 

S u n m o v e s r ight a b o v e the s i te. Bu i ld ing cap tu res the 

sunr ise all d a y a l o n g . P e r s o n s w h o w o r k in the of f ice 

c a n eas i ly ident i fy the t ime th roughou t the day . T h u s , 

it is ca l led the Sun St reet bu i ld ing . 

4.1.2. Co lour and Context 

Site is a rec tangu la r 10 perch b lock , edg ing the r o a d . 

Si te ge ts m a x i m u m o p t i m u m s u n l ight t h roughou t the 

d a y t i m e . 

T h e nor the rn a n d sou the rn f a c a d e s of the bu i ld ing a re 

a long the b o u n d a r i e s of the s i te. The Nor the rn f a c a d e , 

w h e r e the en t rance is pos i t i oned , is br ight o r a n g e 

co lour , wh i le sou the rn f a g a d e is br i l l iant wh i t e . 

4.1.3.Use of Co lour scheme in the Off ice 

Env i ronment 

A 'cont ras t co lou r s c h e m e ' is used to ce leb ra te the 

sun l ight en te r ing the bu i ld ing. Pa in ted wa l l s in the 

inter ior a re w a r m a n d cosy . A f l a m e o range is used 

fo r this pu rpose . To t one th is d o w n wh i t e is used on 

all o the r wa l l s excep t inner s ide of the rear wa l l and a 

c o l u m n . 

A g l a m o r o u s o f f ice wi th br ight wh i t e su r f aces and 

e legan t o r a n g e , c rea te a f resh a n d soph is t i ca ted Fig 51: contrast colour scheme 

l iv ing s p a c e ra ther than a s t ressfu l o f f ice s p a c e . T h e Source: Sri Lanka Architect 

user o f the bu i ld ing can check the t ime by look ing at 

s h a d o w s of the sun on the rear wa l l o f the bu i ld ing . 
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4.1.4.Colour Expressions and Impact to the Psychology of the User 

W h i t e is t h e m o s t u s e d c o l o u r in t h e b u i l d i n g . F l a m e o r a n g e is u s e d t o g i v e c o n t r a s t 

a n d a l s o t o re l a te w i t h t h e c o n c e p t - S u n S t r e e t . 

Orange: A c c o r d i n g t o c o l o u r p s y c h o l o g y , O r a n g e is a j o y o u s c o l o u r . It f r e e s a n d 

r e l e a s e s e m o t i o n s a n d a l l e v i a t e s f e e l i n g s o f se l f -p i t y , l a c k o f s e l f - w o r t h , a n d 

u n w i l l i n g n e s s t o f o r g i v e . It s t i m u l a t e s t h e m i n d , r e n e w i n g i n t e res t in l i fe ; it is a 

w o n d e r f u l a n t i d e p r e s s a n t a n d l i f ts t h e sp i r i t s . A p r i c o t / p e a c h is g o o d f o r n e r v o u s 

e x h a u s t i o n . 

White: C o l o u r o f u l t i m a t e pu r i t y is w h i t e . It is a n a l l - r o u n d c o l o u r o f p r o t e c t i o n , 

b r i n g i n g p e a c e a n d c o m f o r t , a l l e v i a t i ng e m o t i o n a l s h o c k a n d d e s p a i r , a n d h e l p i n g 

i n n e r c l e a n s i n g o f e m o t i o n s , t h o u g h t s a n d spi r i t . W h i t e c a n g i v e a f e e l i n g o f 

f r e e d o m a n d u n c l u t t e r e d o p e n n e s s . T o o m u c h w h i t e , h o w e v e r , c a n b e c o l d a n d 

i s o l a t i n g , b e c a u s e w h i t e s e p a r a t e s f r o m o t h e r p e o p l e . 

S q u a r e f o r m is d o m i n a n t . E v e r y bit o f c o l o u r u s e w a s 

d o n e t o p r e s e r v e t h e f o r m t h e a r c h i t e c t w a n t e d t o 

m a i n t a i n . In t h e f r o n t f a c a d e , t h e r e a r e f o u r d e c o r a t i v e 

c o l u m n s . T h r e e o f t h o s e a r e c o l o u r e d w i t h w h i t e e x c e p t 

o n e c o l u m n , w h i c h is p a i n t e d in o r a n g e . 

Fig 52: Dominating Square form 
Source: Sri Lanka Architect 

Form and Space 

Scale and Proportion 

Fig 53: Highlighting scale and 
Proportion with colour 

Source: Sri Lanka Architect 

4 6 
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W h i t e a n d h i g h l u m i n a n c e l eve l e n l a r g e s t h e p l a c e 

w h i l e o r a n g e c o n t r o l s t h e v o l u m e 

Fig 54: Warm quality with sun 
S n u r r . p S r i I a n k a A r r . h i t p r t 

Architectural Details 

Fig 55/56: Highlighting the 

entrance with colour 

Source: Sri Lanka Architect 

4.1.5.Psychological Effects of Colour on People 

User Responses on Colour 
(Sun Street) 

16% 

29% 55% 

• Definitely 

• May Be 

• Not At All 

B y a n a l y z i n g d a t a , c o l l e c t e d f r o m 

d i f f e ren t u s e r s ( m a n a g e m e n t a n d 

c u s t o m e r s ) s h o w e d in t h e 

d i a g r a m , 5 5 % f e e l t h a t c o l o u r 

c h a n g e t he i r p s y c h o l o g i c a l m o o d . 

2 9 % c a n n o t de f i n i t e l y s a y w h e t h e r 

it h a s a n e f f ec t o r no t , b u t 1 6 % 

m a i n t a i n c o l o u r d o e s n o t e f f e c t 

t he i r p s y c h o l o g y . 

Fig 57: 
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Effects of Co lour (Sun Street ) 
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• Exciting 
• Boring 
• Active 
• Inactive 
• Cheering 
• Depressing 
• Relaxing 
• Controlling 
• Friendly 
• Non-friendly 
• Heavy 
o Lightweight 
• Spiritual 
• Secular 

Ef fec t % 
Exciting 61 
Boring 5 

Active 75 
Inactive 12 
Cheering 52 
Depressing 20 
Relaxing 12 

Controlling 32 

Friendly 55 

Non-friendly 23 

Heavy 31 

Lightweight 45 

Spiritual 10 

Secular 3 

Fig 58: Table 5 

A c c o r d i n g t o t h e g r a p h , S u n S t r e e t b u i l d i n g is m o r e a c t i v e , e x i t i n g , f r i e n d l y a n d 

c h e e r i n g p l a c e . 4 5 % f e e l it is l i g h t w e i g h t , 3 1 % f e e l it a s h e a v y , b e c a u s e t h e u s e o f 

p a l e o r a n g e a n d br i l l ian t w h i t e . 1 2 % f e e l r e l a x e d , 3 2 % f e e l t h e y a r e b e i n g c o n t r o l l e d . 

O n l y 5 % a n d 6 % f e e l b o r i n g a n d d e p r e s s i n g . 1 0 % p e o p l e f e e l sp i r i t ua l q u a l i t y 

b e c a u s e o f t h e w h i t e c o l o u r a n d i ts h i g h g l a r e . 

100 

50 

Ef fects o f T e m p e r a t u r e 

B 
Effects 

Fig 59: 

• Cold 

• Warm 
• Light 

• Dark 

• Neutral 

T e m p e r a t u r e % 
Cold 
W a r m 78 
Light 71 
Dark 
Neutral 

Table 6 

T h e a b o v e g r a p h s h o w s , c o l d w a r m qua l i t y , l igh t - d a r k q u a l i t y o r n e u t r a l q u a l i t y o f 

t h e b u i l d i n g . It c l e a r l y s h o w s t h e w a r m a n d l ight qua l i t y . T h a t m e a n s , c o l o u r 

c h a n g e s t h e qua l i t y o f t h e b u i l d i n g a n d i ts e f f e c t o n t h e u s e r in t h e b u i l d i n g . 
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Fig 61: Highlighting the space 
with yellow 

4.2.3.Use of Colour schemes in Office Environment. 

A con t ras t co lour s c h e m e is used to ce leb ra te 

the t h e m e of the of f ice, wh i ch is ca l led "sun set". 

A f te r en ter ing to the of f ice the re is seat ing w h i c h 

is o c e a n g reen co lou red and th is comp le te ly 

con t ras ts wi th the o r a n g e and ye l low ish co lou rs 

u s e d for the wa l l s . 

W h i l e Wa l l s , ce i l ing and tab les go t t h e br ight 

w a r m and exc i t ing sun set t h e m e , the f loor a n d 

sea t ing dep ic t t he co lou rs o f o c e a n . 

Fig 62: seating area @ the 
lobby 

4 9 

4.2. HEM TOURS ,Bray Brook Place, Colombo 02 

4.2.1. Concept of Office 

The sunse t s e e n a long the coas ta l belt w a s 

t aken a s the t h e m e that g ives a m e s s a g e of 

tour ing in Sri Lanka . E legant a m b i a n c e that of 

' h e m tours ' is ma in ta ined by the f ina l f in ish . 

Par t i t ions , fu rn i tu re & s o m e of the l ight f i t t ings 

w e r e spec ia l ly des i gned to suit th is con tex t by 

the Arch i tec t . 

Fig 60: contrast with context 

4.2.2. Colour in Context 

B e c a u s e it is inter ior d e s i g n , it is res t r ic ted on ly to 

the of f ice con tex t and not the f a c a d e . 
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4.2.4.Colour Expressions and Impact to the Psychology of the User 

Using a contrast colour scheme, the office environment gets qualities of both 
colours in extremes. 

Ill 
Orange: Orange has stimulating attributes of red and yellow. It is a "happy" hue 
with a strong personality that pleases active, self-confident people. It seems that 
dancers are often attracted to orange. Those who find orange too strong often find 
such as terra-cotta, peach or amber more acceptable as they retain some of the 
attributes of orange, 'fwww.paintcafe.com) 

Orange is also joyous colour, as mentioned in Sun Street building. It frees and 
releases emotions and alleviates feelings of self-pity, lack of self-worth, and 
unwillingness to forgive. It stimulates the mind, renewing interest in life; it is a 
wonderful antidepressant and lifts the spirits. Apricot/peach is good for nervous 
exhaustion. 

Yellow: Yellow is also a happy, bright, and uplifting colour, a celebration of sunny 
days. It is associated with the intellectual side of the mind, and the expression of 
thoughts. It therefore aids the powers of discernment and discrimination, memory 
and clear thinking, decision-making and good judgment. It also helps good 
organization, assimilation of new ideas, and the ability to see different points of 
view. It builds self-confidence and encourages an optimistic attitude. Conversely, 
dull yellow can be the colour of fear. 

Blue: Blue is a cool, calming Colour and is associated with a higher part of the 
mind than yellow. It represents the night, so it makes feel calm and relaxed as if 
being soothed by the deep blue of the night sky. Light and soft blue, makes one feel 
quiet and protected from all the bustle and activity of the day, and alleviates 
insomnia. 

Form and Space f < v 

. 

"Things seem longer and bigger, by Warm colours." Tom porter 19767 ^ M 

Uses of warm colours on higher levels create vast and large areas visually, while 
darker colours on floor do not expand the floor proportionately. 

50 
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S c a l e a n d P r o p o r t i o n 

Us ing hor izon ta l s t r ips cut d o w n the too m u c h 

he ight tha t ga ins f r o m the tones of the y e l l o w 

and o ranges . 

Fig 63 

Fig 64: Using Horizontal strips 

Fig 65: seating area @ the lobby 

A r c h i t e c t u r a l D e t a i l s 

Fig 66/67: Detailing with colour 
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4 . 2 . 5 .Psycho log i ca l E f fec ts o f C o l o u r o n Peop le 

User Responses on Colour 
(Hem Tours) 

1 1 % 

• Definitely 

• May Be 

• Not At All 

Fig 68: 

Both foreign and local users deal 

with Hem Tours. 7 0 % Users are 

accept ing colour has power to 

change the people. 1 9 % are not 

sure if it exact ly effect the people. 

1 1 % maintains colour has no power 

to change their psychology and 

ones own psychology depends on 

their own way of thinking. 

Effects of Colour (Hem T o u r s ) 

Effects 

• Exciting 
• Boring 
• Active 
• Inactive 
• Cheering 
• Depressing 
• Relaxing 
• Controlling 
• Friendly 
• Non-fnendly 
• Heavy 
• Lightweight 
• Spiritual 
• Secular 

Effect % 
Exciting 78 

Boring 0 

Active 78 

Inactive 7 

Cheering 76 

Depressing 30 

Relaxing 6 

Controlling 55 

Friendly 73 

Non-friendly 2 

Heavy 0 

Lightweight 67 

Spiritual 0 

Secular 0 

Fig 69: Table 7 

Figure 69 and table 7 shows the effects of colour to the user. Exit ing, act ive 

cheer ing, fr iendly and l ightweight co lumns are remarkably higher in percentage. 

They are respectively 78%,78%, 76%, 7 3 % 6 7 % . 5 5 % of users in the office feel 

they are extremely being control led, because of colour scheme. 3 0 % are 

depressed. Specially, this situation showed in permanent users in central area who 

are mainly exposed to the bright hues with an il lusive effect. In addit ion, in this area 

people are inactive (7%) non friendly 2 % because they are depressed. 

None of the users feel boring, heavy, spiritual or secular in hem Tours interior. 
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Effects of Temperature 

100 

a 
c 
8 

50 

Effects 

Fig 70: 

• Cold 

0 W a r m 

• Light 

• Dark 

• Neutral 

Temperature % 
Cold 34 
Warm 80 
Light 86 
Dark 
Neutral 

Table 8 

According to colour temperature effects, 34% feel cold because used a tones of 
blue flooring, blue chairs, lower part of the walls and partitions.80% feels warm and 
88% feel light because upper part of the interior including walls, ceiling table tops 
are got orange and shades of yellow. 
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4.3. HATTON NAT IONAL B A N K (HNB)- B o r a l e s g a m u w a . 

4.3.1. Concept of the Office 

T h i s is a n o u t s t a n d i n g e x a m p l e f o r c o m b i n a t i o n o f 

t w o d i f f e r e n t e x t r e m e s t h a t a r e , f r i e n d l i n e s s a n d 

s e c u r i t y . C o n c e p t o f o f f i ce b u i l d i n g is t o h i g h l igh t 

t h e c h a n g i n g p r o c e s s o f s p a c e s f r o m e x t e r i o r t o 

in te r io r . H N B B o r a l e s g a m u w a is s i t u a t e d in a 

m i d d l e o f a b u s y t o w n . 

4.3.2. Colour and Context 

Fig 7 1 : Contrast wi th 

Context 

S i t e is a r e c t a n g u l a r b l o c k , o n t h e D e h i w a l a -

M a h a r a g a m a r o a d . T h i s b u i l d i n g c o m p l e t e l y 

c o n t r a s t s w i t h t h e p a l e c o l o u r e d b u i l d i n g s . 

In t h e b u i l d i n g , n o r t h e r n a n d s o u t h e r n f a c a d e s 

a r e b o u n d a r i e s t o t h e s i te . N o r t h e r n f a c a d e , it is 

e n t r a n c e s i d e t o o , g e t s b r i gh t o r a n g e c o l o u r , 

w h i l e s o u t h e r n farpade m a d e w i t h n a t u r a l w h i t e . 
Fig 72: Contrast wi th Context 

4.3.3.Use of Colour scheme in the Office Environment 

A h a r m o n i z i n g c o l o u r s c h e m e is u s e d w i t h t h e 

c o r p o r a t e c o l o u r s o f t h e H N B . T h e e x t e r i o r w a l l 

c o l o u r s c r e a t e iden t i t y o f t h e b a n k it sel f . T h e u s e 

o f r o w s o f a s h a n d b l u e b r i n g s t h e s c a l e d o w n . 

H o w e v e r , t h e b r i gh t b l u e m a k e s a s t r o n g s t a t e 

e n t r a n c e . A s h c o l o u r u s e d f o r c i r c u l a r c o l u m n 

s t r u c t u r e in t h e e n t r a n c e t o n e d o w n its c o n t r a s t o f 

t h e b l u e t o w e r . 

T h e " h a v e e n t e r e d " p o s i t i o n is a v e r y d a r k b l u e 

t o w e r t h a t a l s o a c t s a s a l ight w e l l . In in te r io r , t h e 

e x c i t i n g q u a l i t y c h a n g e s t h e m o o d o f use r . 

Fig 73: Harmony Colour 

Scheme 
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Dark usage of exterior colours is made gradually lighter, because, the waiting area 
is the most crowded area in the bank. Blue colour tinted slim window above the 
entrance door make a contrast. 

White surfaces and blue seating in the office creates a spiritual and elegant space 
rather than in rush, busy office space. Tile arrangements are directed to counter 
areas. 

4.3.4. Colour Expressions and Impact to the Psychology of User 

Blue and grey are the cooperate colours of the bank. To give the friendly welcoming 
quality these two colours are highly involved. Neutral colours like black, light beige 
are used to give the safe quality of the building. 

Blue: Blue is a cool, calming colour and is associated with a higher part of the mind 
than yellow. It represents the night, so it makes feel calm and relaxed as if being 
soothed by the deep blue of the night sky. Light and soft blue, makes one feel quiet 
and protected from all the bustle and activity of the day, and alleviates insomnia. 

Blue inspires mental control, clarity, and creativity. Midnight blue has a strong 
sedative effect on the mind; allow connecting to intuitive and feminine side. 

Gray: Grey is Associated with independence, self-reliance, self-control, grey acts 
as a shield from outside influence. However, grey generally has a negative feeling -
thick grey clouds, fog, and smoke. Gray is the colour of evasion and no 
commitment, since it is neither black nor white. It relates to walling everything off, 
remaining separate, uncommitted, and uninvolved, inevitably leading to loneliness. 
It also denotes self-criticism. 

Black: Black Colour is comforting, protective, and mysterious. It is associated with 
silence, the infinite, and the feminine life force - passive, uncharted, and 
mysterious. Black can also prevent from growing and changing. We often cloak 
ourselves in black to hide from the world. 
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A r c h i t e c t u r a l D e t a i l s 

Fig 79: Detailed with Colour 

5 6 



Colour and the Psychology of User, An Examination of Colour Expressions and Its Impact on User, In the 
Contemporary Sri Lankan Office Buildings 

Chapter Four - Case Studies 

4.3.5.Psychological Effects of Colour on People 

User Responses on Colour 
(HNB) 

16% 

• Definitely 

5 2 % • May Be 

• Not At All 

H a t t o n N a t i o n a l B a n k 

B o r a l a s g a m u w a is a b a n k t h a t 

t a r g e t l oca l p e o p l e w h o a r e l i v ing 

a r o u n d . A s s h o w n in F i g u r e 8 0 . 

m o s t o f t h e c u s t o m e r s s a i d t h e y 

c a n n o t d e c i d e if c o l o u r h a s a n 

i m p a c t o r no t , ( 3 2 % ), a n d 1 6 % 

m a i n t a i n s t h e r e is n o i m p a c t . 

H o w e v e r , c u s t o m e r s w h o a r e 

e m p l o y e d in t h e u p p e r 

m a n a g e m e n t s e c t i o n s o r 

p r o f e s s i o n a l s a n d t h e m o s t o f b a n k 

Fig 80: s ta f f b e l i e v e c o l o u r h a s i m p a c t o n 

use r . 

Effects of Colour (HNE5) 

Effects 

• Exciting 

• B o ring 

• Ac t ive 

• Inactive 

• Cheering 

• Depressing 

• Relaxing 

• Subduing 

• Friendly 

• Non-fr iendly 

• Heavy 

D Lightweight 

• Spiritual 

• Secular 

Effect % 

Exciting 63 
Boring 55 
Active 52 
Inactive 40 
Cheering 58 
Depressing 

0 
Relaxing 75 
Controlling 2 
Friendly 81 
Non-friendly 0 
Heavy 22 
Lightweight 0 
Spiritual 42 
Secular 6 

Fig 81. 
Table 9 

H i g h e r a m o u n t o f p e o p l e ( 8 1 % ) sa id t h a t , t h e b u i l d i n g is v e r y m u c h f r i e n d l y . 2 % s a i d 

b u i l d i n g s u b d u i n g a n d 7 5 % f e e l it is m o r e r e l a x e d . A c c o r d i n g t o t h i s c h a r t s 6 3 % 

f i n d s it e x i t i n g . A s w e l l a s 5 5 % , f e e l s b o r e d b e c a u s e t o o m u c h u s e o f d o v e w h i t e 

c o l o u r . T h i s is m a i n l y e f f e c t t h e p e o p l e w h o w o r k in t h e b u i l d i n g . D e p r e s s i n g a n d 

n o n f r i e n d l i n e s s a r e z e r o , C h e e r i n g 5 8 % a n d Ex i t i ng 6 3 % d u e t o c o l o u r s . 
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A l though 6 5 % use dove -wh i te peop le s ta ted m o s t used co lour as b lue. Tha t imp l ies 

peop le look at br ighter co lou rs than l ighter co lou rs . A s a resul t L igh twe igh t ness in 

the bu i ld ing is a lso ze ro and 2 2 % seen as h e a v y bu i ld ing. 

Ac t i ve and inact ive pe rcen tage is c lose by as 4 2 % 4 0 % . 4 2 % of the users be l ieve 

bu i ld ing got spir i tual qual i ty . 

80 

S 60 

8 4 0 

o 20 {-
S. 

Effects of T e m p e r a t u r e 

Effect 

• Cold 

• Warm 

• Light 

• Dark 

• Neutral 

Tempera tu re % 
Cold 67 
Warm 13 
Light 71 
Dark 
Neutral 20 

Fig 82 Table 10 

A char t br ings abou t 6 7 % co ld and 71 % l ight qua l i t ies of t he bu i ld ing. W a r m qual i ty 

cut d o w n by us ing b lack and b r o w n fo r f loor and coun te rs . 
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4.4. JETWING TRAVELS, Nawam Mawatha, Colombo. 

4.4.1. Concept of the Office 

Concept of the office is very different from the examples that 

discussed above. All examples discussed above are related 

with contemporary fashionable architecture. Although this 

example is cotemporary, the Concept was evolved by Sri 

Lankan tradition and culture. It is based on cultural and 

traditional elements. 

Since, Jetwing travels deals as travels and tours operators; 
more foreign people are seen in this office. 

Fig 83 Traditional well 
come 

4.4.2. Colour and Context 

Colour scheme is selected to high light the Sri 
Lankan identity. A chic sophisticated retreat, a place 
where one could unwind from the stresses of the day, 
is created. Cool colours and simple features help to 
create that exclusive Sri Lankan tradition in a modern 
office interior. 

Fig 84: Harmony 
With context 

4.4.3.Use of Colour scheme in the Office Environment 

Used a 'colour harmony colour scheme', to 
celebrate the traditional Sri Lankan culture with, 
warm and cosy walls of light avocado green colour. 
To tone down brightness 'palali' (Bamboo Tats) are 
used as window curtains and sand colour tiles 
make an effect of "Weli Maluwa' (Sand court). 

A glamorous office with dull surfaces and elegant 
Fig 85: Harmony colour Scheme 

orange, Create a fresh and primitive living 
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4.4.4.Colour Expressions and Impact to the Psychology of User 

U s e o f e a r t h c o l o u r s b r o w n , G r e e n W h i t e a r e u s e d a s c o l o u r s c h e m e . T o e n h a n c e 

t h e qua l i t y o f t r a d i t i o n a l , b l u e , r e d a n d y e l l o w a c t a s s u p p o r t i v e c o l o u r s . T h e i m p a c t s 

o f c o l o u r s u s e d a r e a s f o l l o w s ; 

Brown: T h e c o l o u r o f M o t h e r E a r t h , b r o w n b r i n g s a s e n s e o f s tab i l i t y , a l l e v i a t i n g 

i n s e c u r i t y . H o w e v e r , it a l s o r e l a t e s t o bo t t l i ng u p o f e m o t i o n , a re t rea t f r o m a n d a 

f e a r o f t h e o u t s i d e w o r l d , a n d a l s o n a r r o w - m i n d e d n e s s . T h i s o f t e n r e s u l t s f r o m a 

l a c k o f s e l f - w o r t h . 

Green: L i m e a n d o l i v e - g r e e n c a n h a v e a d e t r i m e n t a l e f f e c t o n b o t h p h y s i c a l a n d 

e m o t i o n a l h e a l t h s i n c e s i ck l y y e l l o w a n d g r e e n a r e a s s o c i a t e d w i t h t h e e m o t i o n s of 

e n v y , r e s e n t m e n t , a n d p o s s e s s i v e n e s s . H o w e v e r , w h e n g r e e n b e c o m e s m u d d y , 

du l l , o r o l i v e , it i n d i c a t e s d e c a y . J u s t l i ke f a l l e n l e a v e s w h e n t h e y r e t u r n t o t h e E a r t h , 

m u d d y g r e e n r e p r e s e n t s t h e o n s e t o f d e a t h a n d is n o n d e s c r i p t , u n a s s e r t i v e , a 

* n e g a t i o n o f l i fe a n d j oy . 

White: C o l o u r o f u l t i m a t e pur i t y is w h i t e . It is a n a l l - r o u n d c o l o u r o f p r o t e c t i o n , 

b r i n g i n g p e a c e a n d c o m f o r t , a l l e v i a t i n g e m o t i o n a l s h o c k a n d d e s p a i r , a n d h e l p i n g 

i n n e r c l e a n s i n g o f e m o t i o n s , t h o u g h t s a n d spi r i t . W h i t e c a n g i v e a f e e l i n g o f 

f r e e d o m a n d u n c l u t t e r e d o p e n n e s s . T o o m u c h w h i t e , h o w e v e r , c a n b e c o l d a n d 

i s o l a t i n g , b e c a u s e w h i t e s e p a r a t e s f r o m o t h e r p e o p l e . 

Form and Space 

Fig 86/87: harmony makes smooth 
space 
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Scale and Proportion 

Architectural Details 

Fig 90/91: Detailing 
the Partitions 

4.4.5.Psychological Effects of Colour on People 

U s e r R e s p o n s e s o n C o l o u r 
J e t w i n g T r a v e l s 

12% 

^N. • Definitely 

30% ^—f j • May Be 

J 5 8 % • Not @ All 

In this building 58 % believe colour 

change the human mood. 12% not 

agree with this. 30% can not decide 

colour has an impact or not. 

Fig 92: 
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Effects of Colour ( J e t w i n g Travels) 

100 

80 

60 

0) 
CD ra *J 
c 

S 40 

0-
20 i III L ! 

Effects 

• Exciting 
• Boring 
• Active 
• Inactive 
• Cheering 
• Depressing 
• Relaxing 
• Subduing 
• Friendly 
l l Non-friendly 
• Heavy 
• Lightweight 
• Spiritual 
• Secular 

Fig 93: 

Effects % 

Exciting 61 
Boring 52 
Active 60 
Inactive 20 
Cheering 62 
Depressing 3 
Relaxing 75 
Controlling 3 
Friendly 77 
Non-friendly 0 
Heavy 2 
Lightweight 54 
Spiritual 60 
Secular 2 

T a b l e 11 

In Jetwing, percentages of effects are; friendly 77% relaxing 75%, cheering 

6 2 % .Active and exiting and spirituality are 6 0 % 6 1 % and 60% respectively. 

Depressing 3% and boring 52% according to the graphs. Non friendly is 0% 

secular and subduing is 2 % and 3%. 

Effects of Temperature 

80 

S 60 

40 

20 

0 

Effects 

• Cold 

• Warm 

• Light 

• Dark 

• Neutral 

T e m p e r a t u r e % 
Cold 6 3 
W a r m 12 

Light 55 
Dark 23 
Neutra l 35 

Fig 94: 
T a b l e 12 

U s e of c o l d c o l o u r s f e e l s c o l d 6 3 % a n d l ight 5 5 % . B u t 2 3 % ( m o s t o f p e r m a n e n t 

s ta f f ) f ee l i n te r io r b e c o m e d a r k b e c a u s e c o l o u r s c h e m e is n o t b r igh t . B e c a u s e o f 

e a r t h y c o l o u r s 3 5 % f e e l i n te r i o r w a s n e u t r a l . 

4.5. C o n c l u d i n g R e m a r k s 

U s a g e s o f c o l o u r s a l w a y s a f f ec t t h e use r . W h a t e v e r t h e c o l o u r s u s e d in t h e o f f i ce 

t h e b r i gh t h u e s o r p a l e c o l o u r s a r e t h e m o s t e y e - c a t c h i n g . W h i t i s h c o l o u r s g i v e 

e f f e c t s o f r e l a x i n g , f r i e n d l y , b o r i n g e tc . . . W h i l e , b r i g h t c o l o u r s c o n t r o l , e x c i t e a n d 

d e p r e s s e tc . . . 

62 



V 



CONCLUSION 

This study is carried out discussing issues relevant to colour and its usage in the 
built environment, especially in contemporary offices. It is looked at the basic 
theory of colour, colour meanings and the power of colour. It also examined, 

\ whether those colours, colour psychology and the colour meanings, which are 
used in buildings to give the intended impact as to give the correct psychological 
effect to the user. 

The buildings are indivisible objects from human beings. Therefore when an 
Architect designs a building, human being should be the most important and 
crucial consideration, due to the fact that all the buildings have to cater to the . Vr 
user. Thus the Architect should design buildings for the user and the function. 
That means every building should be designed by considering the basic aspect^ 
of the function, clients requirements etc... ' ^ a j ^ \ 1 t ' o •> c U«. ^ -> 

Colour is an essential medium to \jive an identity to a building; it also help to * ^ 
shape the form which is designed by the Architect. This aspect of the building is a 
bond of both user and the function. If the use of colour is weak then the whole 
office environment may become useless. People who use the building will not be 

- given the correct psychological impact and therefore the target productivity 
wouldn't be accomplished. 

The study is focused on several aspects. Basically how colour is involved in 
contemporary Architecture^Vpolour Theory, Colour Expressions, psychology of 
user and the context of the general office has been identified. 

The use of colours in some offices does not provide the appropriate effect. 
Therefore there offices does not work properly. Office buildings with the proper 
use of colours to achieve a certain concept and also the offices that function well 
are selected for the case studies of this study. 

t The selected case studies, which are Hem Tours, HNB, Sun Streetr^nd Jetwing 
are colourful and function well. But the important thing is how those colour 
schemes work with user's psychology. 

< 5 4 

file:///jive


Compar ison In Effects of Colour 

Table 13 

"Colour, not necessarily bright, but positive is the most memorable feature of all 
rooms and interiors." Jocasta lnnes(1992) ^ , ^ 

This quotation is re-proved by the graphs shown in the case studies. In addition, 
the graphs also show that the 'effects' of using of a particular colour changes 
according the other colours it has been used with. E.g. Harmony colours, Contrast 
colour, percentage of colour used, and verticality -horizontality^tc... 

V . v 

• All four offices had exceeded 50% of the Exciting, cheering and friendly 
effects. - Both cool colours and warm colours had been used to 
achieve these qualities. 

• Activeness is very much high in Hem tours and Sun Street (78%). 
Although in HNB and Jetwing travels Activeness is between 50 and 60 %, 
inactiveness is higher comparatively to Hem Tours and Sun Street. • 
Bright colours increase the activeness than cool or neural colours. 

• Boringness is higher in HNB and Jetwing. - Whitish colours increase 
boring quality. 

• Hem Tours and sun street got 30% and 20% depression -Bright hues 
make depression than light colours. 
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Both HNB and Jetwing Travels got 75% relaxing while Hem Tours 6% Sun 
Street 12% - Relaxing and spirituality is higher with harmony colour 
schemes than contrast colour schemes. 

• Hem Tours and Sun Street got 55% and 32% of user controlled by the 
colour and HNB and Jetwing 2% and 3% - Contrast colours in the office 
interiors are under control than harmony or monochromic colour 
schemes. 

• In all examples the secular quality is very low. 

Comparison on Effects of Colour Temperature 

100 
80 
60 
40 
20 

0 
2 

8 8 
(0 

• Sun Street 

El Hem Tours 

• HNB 

• Jetw ing 
Travels 

Table 14 

Colour temperature chart shows the spatial qualities vary with colour. 

• Both colour schemes can be used to make a place light up. 
• Harmony colour schemes provide cold and neutral effects than contrast 

schemes. According to colour psychology, cool colours make places 
smaller and safe. 

Even though colour is considered to be an insignificant component in architecture 
than in painting and some of other arts, it was found to be quite a significant 
component to achieve meaningful architecture. It has direct psychological 
effect on the users. This study reveals, while Architects use colour to derive a 
certain concept, it will only be meaningful to architecture if the used colours have 
a positive effect on the users in regard to do their function. 
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Hence, colour expressions should not be treated as inconsequential when used in 
buildings but, dealt with great care taking into consideration their psychological 
effects on the users. 

Further studies could be done how impact to change the form colour, or how 
colour impact to scale and proportion. 

« r> Clrc-^ 
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Colour and the Psychology of User; An Examination of Colour Expressions and Its Impact on User, In the 
Contemporary Sri Lankan Office Buildings. 

Questionnaire of Survey 

Building;... 
Sheet No; 

Q u e s t i o n n a i r e o f S u r v e y f o r u s e r 

M.Sc (Arch) 
Dept. of Architecture 

University of Moratuwa 

Tick/ write the appropriate box and give short answers. Please give sketches, 
use colour pens/pencils if you have. 

1. Age 

a) Below 19 
b) 20~30 
c) 31-40 
d) 41-50 
e) Above 51 

2)Profession 

a) Professional 
b) Senior management 
c) Junior management 
d) Staff Assistant 
e) Clerical 
f) Other (specify) 

3. Gender; Male! I Femal 

4. Which category are you in? • 

a. Permanent User ( person who employee) 
b. Temporary User- Daily / weekly (clients or customers come here daily or weekly) 
c. Temporary User- Need (clients or customers who come here only in needs) 
d. Others (specify) 

5. Is this colour scheme helpful to do your work easily? 

Definitely EU May be I I Not much Not at all • 
why? 

6.Do you think it increase your work capacity? 
Definitely EZ May be l_] Not much I I 
why? 

Not at all • 
7. What do you feel about this office? 
Exciting 
Active 
Cheering 
Relaxing 
Friendly 
Heavy 
Spiritual 

Boring 
Inactive 
Depressing 
Subduing 
Non-Friendliness 
Light-weight 
Secular 



Colour and the Psychology of User; An Examination of Colour Expressions and Its Impact on User, In the 
Contemporary Sri Lankan Office Buildings. 

Questionnaire of Survey 

8. What was your first impression when you first walked in to this building/ interior 
in terms of colour? • . 4 < < -v i ^ » r ' f 

. ( [ . . . . ( . . . !< . y u 
9. What are your feelings on Colour usage of this building when comparing with 
your office/previous office/ previous interior which has the same function? (give 3 
reasons in point form) , a u . t. „ . i - » . / s a 
1) J 

2) 

3) 

10. What is the most used colour in this building/ interior?. 

11. Did you find the entrance easily at the first visit? 

Easily I I With Difficult • 

12. Do you feel the colour scheme improved the quality this building/ interior? 
(compare with your office/previous office/ previous interior) 

Definitely May be Not much Not at all • 

13. Does colour change the environment of the building/ interior? 

Definitely EZl Maybe Not much Not at all 

How? 
Light CH Dark EZl Cold EZl Warm Neutral • 

14. What do you feel as negative aspects, with reference to the use of colours in 
this building/ interior? 
why? 

15. Do you suggest any other colour scheme? Yes 
Why/How? 
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